





PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were 
Done by Gordon Conner 


of Houston, Texas 
GORDON CONNER 


this one in 1931 _.. this one in 1953 
and both were delivered in Gross Mounts 


Writes Gordon Conner: taste. 

“Besides making the finest 
mounts, you are wonderful guys 
to do business with and with 
each order | place | feel that | 
am renewing acquaintance again 

“Gross Mounts have enhanced my with old and trusted friends.’ 
es portraits over the past twenty- GORDON CONNER 

are distributors of Arthur three years. | have always felt 


1 -00g amy A nga —enre great confidence in delivering Houston, Texas 
Covers, Folding Frames and . 

Decorative Leather Items photographs - Gross Mounts Editor’s Note: Gordon has just been 
for United States, Canada for they are consistently well  Gooointed Director of Public Relations 
ag apg alge «Py designed and always in good for the Texas Photographers’ Assn. 

us for information in detail. 


“Your recent request for me to 
participate in your Photomount 
Story of the Month series was 
highly flattering. 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * TOLEDO 12, OHIO 











Capture all her radiant beauty with Triple S Pan 


INE separation of delicate flesh If you'd like to make better 


traits with no extra effort, 


n Ansco Triple S Pa i ASK FOR 
Supplied in 24 and 100 sheet 


so To make sure your finish 


many leading portrait photograph reflects the fine qualities of vout / | ] SCO 
ers. TripleS Pan also offers extreme negatives, enlarge on Ansco Indi 
ly high speed with tungstet 


permitting smaller diaphragm 


tones is characteristic of nega- 


tives made with Ansco Triple S Pan ardize o 


Film. That's just one of the reasons 
why it’s such a favorite with 


tone Paper. It lets you dev 
crisp, neutral blacks 


: , FILM AND PAPER 
Openings and shorter exposures portrait’’ tones. Ideal f ; 


under ordinary portrait lighting dids,”’ too 





ANSCO, BINGHAMTON, N.Y. A DIV. OF GENERAL ANILINE & FILM CORP. ‘‘FROM RESEARCH TO REALITY."* 








don’t fix em — Jiffix’em 





faster fixings with Jiffix 


the lightning-fast liquid fixer for all film and paper 


2 minutes with Jiffix 
8 minutes with ordinary hypo 


JIFFIX IS 4 TEMES FASTER than an ordinary hypo bath. 
A fresh solution will fully fix and harden your film in only 2 minutes! 


Check the chart—see how much time you save on each 


batch of film you fix: 





ages APPROXIMATE FIXING APPROXIMATE FIXING — | 
TYPE FILM TIME IN FRESH TIME IN | 
JiMfix SOLUTION | Hypo 





Process 26 seconds 42 seconds 
Fine Grain 100 seconds 430 seconds 
Superfast Pan 100 seconds 430 seconds 


Standard Pan 120 seconds 480 seconds 





Orthochromatic 120 seconds | 480 seconds 





LONG LIFE —Jiffix fixes 12 to 2 times more film per gallon than 
ordinary hypo. Hardener bottled separately. 
For continuous tone prints— 


develop in Pietone®! 
Pir Kall tence dtetemadt Order a trial supply and write for technical data unit X-288 today. 


MALLINCKRODT CHEMICAL WORKS 
Mallinckrodt St., St. Lovis7, Mo. 72 Gold St., New York 8, N. Y. 


CHICAGO © CINCINNATI © CLEVELAND © LOS ANGELES » MONTREAL © PHILADELPHIA » SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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CLEVELAND, OHIO 


INCORPORATING 





ABEL'S PHOTOGRAPHIC WEEKLY 
ST. LOUIS & CANADIAN PHOTOGRAPHER 
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CONTENTS 
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COVER: 


EKTACHROME BY WILLIAM HELBURN 
See Page 


FEATURES: 


YOUNG — BUT WELL ON HIS WAY 
(Ray Solowinski) 


55,000 SITTERS A YEAR 
(Keith Cole) 


ARTICLES: 


YOUSUF KARSH OVERLOOKS NOTHING 
By L. V. Grover 


OTTO, JOHANNA AND RUDY (THE SEIDEL STUDIO) 
By C. Thomas 


A TYPICAL BIG STEREO ORDER 
By Russell C. Hanson 


DEPARTMENTS: 


ASSOCIATION DOINGS 

BLUE RIBBON PHOTOGRAPHS JUNE 
BOOK REVIEWS 

CLASSIFIED ADVERTISING 


Commencing on Page 


COMING CONVENTIONS 
(Schedule of Dates) 


CRITICAL ANALYSES 
DEPARTMENTAL PAGES 
EDITOR'S COMMENTARY 
IDEA EXCHANGE 
MARKETPLACE 

STEREO IN THE STUDIO 
‘TIS HERE, MAYBE! 


VOLUME 8I NUMBER 1705 


ENTERED AS SECOND CLASS MATTER 


At The Post Office in Lorain, Ohio, Under The Act of 
March 3, 1874. Office of Publication 
552 Fifth Street, Lorain, Ohio 














PHOTOGRAPHERS 
EXTRA PROFITS 


Oils, Miniatures and Copies 


We can copy any type original for you, 
making beautiful copies, oils or miniatures. 


We can give you two weeks service. 


There is a nice profit for you in this type 
work and we are well prepared to serve 
you 


Send originals for samples. Ask for 
information that you would like to have. 


SUCCESS PORTRAIT COMPANY 


1301 McCallie Avenue 
Chattanooga 2, Tennessee 














(Choose the Lines with 


Ready Acceptance... 


MASTER MOUNTINGS 


TIFFANY EASEL 


One of many distinctive designs 





in a wide range of albums, easels 





and folders that are the ultimate 
in artistry. Yet CHILCOTE pro- 
ducts cost no more than ordinary 
mounts. Why not use the best? 



















* Model No. 72G 


Metal and wood frames styled for 
instant appeal. Highly saleable. Su- 
perior construction and intriguing 
finishes make CROWN FRAMES 
customers’ preference. Competitively 
priced, too. 
Ask your Chilcote 
representative 
or write us directly. 


THE CHILCOTE CO. — 


2140 Superior Ave. * Cleveland 14, Ohio 
(Subsidiery Compeny) THE CROWN FRAME CO. FENNVILLE, MICH. 
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Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Reports 
of meetings and conventions should include 
the program, attendance figures, names and 
full addresses of new officers, etc. Announce- 
ments of coming affairs must reach us before 
the 17th of the second month preceding the 
issue in which their publication is desired. 











W The 1954 convention of the Photog. Assn. of 
Michigan, held in Lansing Feb. 28, March 1-2, included 
on its program Ed. Curry, Milwaukee, Wis. (sponsored 
by Du Pont); Jack Emslie of Kodak; Billo Smith, San 


Antonio, Texas; H. R. Marple, Lansing; Harold lL. 
Johnson, Cr.Photog., Clinton, lowa; Peggy Donnell, 
M.Photog., Okemos, Mich., who conducted three oil 


coloring clinics; Homer English, who did the same for 
retouching, sponsored by the Eastman Kodak Stores and 
the Van Bilt Mfg. Co. 
appears in 


The entire board of directors 
the accompanying photograph: 


standing, 





left to Ferris 


right Parsons, Rogers City; Bervin 
Johnson, Whitehall; Ralph Bransby, Detroit; Montelle 1. 
Chase, Flint; Frank LeClear, vice-pres., Lansing; M. Lee 
Harding, sec.-treas., Muskegon; Duane Zemper, Howell: 
seated, left to right — Harvey G. Avery, Sturgis; Mrs. 
Gertrude J. Arnold, M.Photog., Birmingham; Delbert L. 
Conkright, reelected pres., Mount Pleasant. Already the 
dates are set for the 1955 convention — the 14th — 
at the Hotel Olds in Lansing Feb. 20-22. 


M The North Carolina Prof. Photog. Assn. got away to 
an early start with some of its district meetings this 
year. On Jan. 17 32 members of the Eastern District 
met at the residential studio of Dot and Arah Hooks in 
Smithfield. The Central District, meeting Jan. 10 at the 
Coppedge Studio, Winston-Salem, fine 
speedlight demonstration by Mr. Coppedge. The 
Western District got together in Lincolnton on Jan. 24, 
with Don Frazier as host. 


watched a 


@ Approximately 100 photographers attended the 1954 
convention of the Photog. Assn. of 
Albuquerque Mar. 


New Mexico in 
14-16. As an added feature Paula 
Tompsett of South Bend, Ind. (wife of Leslie A. Tompsett, 
M.Photog.) conducted a sales clinic on the three days 


before the convention. This drew a large attendance, 
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Why Professionals Prefer the 


SUPER D GRAFLEX 


. 
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the yitimeate =the only camera with the 
fully Automatic Diaphragm! 








(2) e You get full vision focusing 

. e Your subject is right side up on the ground 
glass. 

® Picture can be composed on the ground glass 
while focusing 

@ Subject is shown full-size—just as it will appear 
on the negative 


e It’s the only camera with a fully Automatic 
Diaphragm, which permits focusing with the 
lens wide open—right up to the moment of 
exposure 

e Single lens focusing—the picture-taking lens is 
also the viewing lens. No parallax correction 
the picture seen is the picture taken 

e Changing lenses from “regular” to telephoto 
or portrait is quick and easy 

peeccccccce 3] © Longer focal length lens means better perspec 

ce tive, larger image at same distances . espe 
cially important for portraits and scenics 

¢ Generous bellows extension permits closest 
working distance of 20 inches, with standard 
lens 

® Rugged Honduras Mahogany-and-metal con 
struction 

© Built-in flash synchronization 


5] ¢ Focal plane shutter with a top speed to 
1/1000th. A real action stopper! 


e Interchangeability of film receptacles lets 
you use all types of black-and-white or color 
film 


@ Revolving back, for either vertical or horizon 
tal pictures, at the flick of a wrist—without 
moving the camera 


e Large negative size for easy processing 


eee ee eee eee eeeeeseeseeseeeee 
» . 

: e Graflex Inc Dept. 3P . 

R) . Rochester 8, New York . 

. . 

4 Please send me details on the Super D , 

» Graflex . 

q Name ; 

° Street s 

. . 

° hs ‘ . e 

Puce - B Cin : 

* County or Zone __State 

> . 

. ee eee eeeeeeeeeeseeseseeeeees 
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PORTRAIT FINISHING 


fast dependable service at reasonable prices 
DEVELOPING — PROOFING — RETOUCHING 
PRINTING — ENLARGING — COLORING — COPIES 
Send Negative for FREE SAMPLE of WORK QUALITY. 
LARGE QUANTITY DISCOUNTS 
(Enlargement or Contact) 
write for price list todayl 
FARABEE'’S LABORATORIES 


118 24th St. Newport News, Va. 











CORRECTIONS 


ESPECIALLY ON EYES iB 
Guaranteed fe pect. 


PORTRAIT AND COMMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 





HANG BART 


21 EAST VAN BUREN ST., CHICAGO. ILL. 


















ter the particater orftst 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN Srere 


CHICAGO 7, ILLINOIS 





Sewice te the Profession 


High grade enlargements for Portrait and Commercial 
Studios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil 
and photographs 


and Pastel Sketches from your negatives 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained steff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 














Write for prices or send film: 
7273 Santa Monica Boulevard 
Dept. D, Hollywood 46, California 


CMLSONL 


LABORATORY 
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even from Colorado, and many later said that the three 
days with Mrs. Tompsett were worth at least $1,000. 
Many, writes past pres. Albert Ravanelli of Albuquerque, 


are already making more money in their studios 
through promptly putting her methods into practice. 
The formal program included: Mr. Ravanelli; Richard 
Smart of Kodak; Lester Kubiac, Hon.M.Photog., of the 
Photogenic Machine Co., Youngstown, Ohio (about 
whom Mr. Ravenelli remarks that the members were 


amazed at his demonstration of “Lights and Lightings” 
which proved to be “real meat.’’); Don Johnson, Silver 
City, New Mex.; C. E. Redman; Mr. Tompsett; Fredric 
and Marinell de Vries (both Cr.Photog.), Slaton, Texas; 
Sidney Allen; Miss Janet Marshall, Los Angeles, Calif.; 


Harper Leiper, Houston, Texas. In the accompanying 





photograph by the Goering Studio of Albuquerque we 
have the new officers, from left to right: Dan Sheehan, 


Raton, sec.-treas.; O. R. Gable, Artesia, dir.; Mr. 
Johnson, pres.; Mr. Ravanelli, dir.; Mark Beavers, Belen, 


vice-pres. 


Mi New officers elected during the 14th annual conven- 
tion of the Missouri Photog. Assn. (held in St. Louis 
Mar. 28-30) are: Glen Rider, Kansas City, pres.; Ted 
Markham, St. Louis, vice-pres.; Leeon Smith, Columbia, 


treas.; Frank E. Gress, Brookfield, sec. The program 
included Fredric and Marinell de Vries (both 
Cr.Photog.), Slaton, Texas; Marvin Snow of Ansco; 


Kenneth Carson, Hon.M.Photog., of Kodak; a background 
demonstration by Frank Rissi, Collinsville, Ill, Mr. 
Markham and Tom Hughes of a St. Louis decorating 
firm; William J. Woeger, St. Louis; Edwin E. Hoffstetter, 
M.Photog., St. Note the uncrowded 
program — excellent features with ample time allotted 
for each. 


Louis. carefully 


Mi Two special features of the 18th annual convention 
of the Illinois Photog. Assn. at Peoria, Apr. 4-6, were 


the presentation of a plaque to Margaret (Mrs. Rex) 
Post and the Golden Jubilee Ceremony which they 
started last year. Mrs. Post, who has been extremely 


ill in hospital for some time, could not attend in person 
and her nephew Walter Shugart accepted the plaque 


for her. It was in recognition of the services of herself 














































For Shots with 
Dramatic Lighting, too 


New sure-fire 


G-E FLASH 


Today’s G-E Flash Bulbs make 
it easier to get better pictures of 
industrial activity ... shots with 
dramatic lighting ... and 
without halting production. 


Today’s G-E Flash Bulbs... 

the easiest-flashing General 
Electric has ever made... have 
(1) new quick-flash, extra-thin 
filament, (2) new supersensitive 
primer, (3) new one-piece base 
shell for more positive electrical 
contact... important advantages 
for multi-flash shots. 


And on many other assignments 
today’s G-E Flash Bulbs, 
creatively placed, serve you 
effectively ... help you produce 
dramatic, more saleable shots! 


a Measuring electric furnace heat with pyrometer 


Don't just order ‘flash bulbs” order G-E Flash 
Bulbs...in the handy new “safety cushion”’ pack. 


ba bcd : 
Flashed at Republic Steel Corp. by Ed Nano, Elyria, Ohio 


Progress is our most important product 


GENERAL @@) ELECTRIC 
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ENVELOPES 


Buy APEC... 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 WEST 17th ST., NEW YORK 11 


for the world’s: most 
thrilling camera 


2% x 2% 
REFLEX CAMERA 


& 


this NEW MODEL =nu-$39 95° 


Thanks to improved production methods and design 
refinements, the new Hasselblad 1000F is intro- 
duced at a new low price. The camera’s traditional 
style and versatility have been retained and these 
are supported by improved operational accuracy and 
greater all-around satisfaction in performance. The 
new model has a top speed of 1/1000th of a second. 
All the other interesting features remain, 

Has interchangeable roll-film magazines, interchange- 
able lenses and extension tubes. 


Hasselblad 1600F with shutter speeds up to 1/1600th 
¢ {ee ee $499.50 


For free Hasselblad booklet write to 


Dept. PR. 


WORLD’S LARGEST CAMERA STORE LONgacre 4-1600 
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Both cameras are equipped with Kodak Ektar {2.8 80mm, lens 


’ 110 West 32nd St. 
113 West 3lst St. 
New York 1, N. Y. 











| 








The Ilinois 
Board. Left to right, 
seated: Mr. Mont 
gomery, Mr. Rissi; 
standing: Mr. Hintz, 
Mr. Paviedes, Mr. Pil 
on and Mr. Hager- 
dorn. 


new 


Messrs. Pavledes and 
Pilon make the pre- 
sentation to Mrs. 
Post, of whose death 
we regretfully learn 
as we go to press. 
It will be reported 
in our next issue. 





and her late husband in founding the organization and 
her own long and faithful work for it ever since. The 
Ceremony we mentioned honored four men who had 
completed 50 years in professional photography, 10 
others having been similarly recognized last year. This 
year’s recipients of a life membership and a medallion 
were C. C. Hintz, Dixon (the only one able to be 
present), in business since 1902; C. R. Willis, Decatur, 
since 1889; H. A. Whorrall, Gilman, since 1893, and 
T. P. Madsen, Savanna, since 1903. 

G. H. Pilon, Champaign, was elected pres.; Herman 
Hagerdorn, Litchfield, vice-pres.; Mel. Rissi, Collinsville, 
treas.; Richard D. Montgomery, Harvard, sec. Directors 
are: Mrs. Post; Harvey Mohler, Murphysboro; Barlow E. 
Williams, Elgin; Henry J. Paul and Will Ebert, Chicago; 


Perry Gliessman, Champaign; retiring pres. Louis C. 
Paviedes, Mount Vernon. On the program were: J. 
Russell Stroup of Kodak; Miss Charline  Hillwertz, 
Chicago; Harper Leiper, Houston, Texas; Maurice 
Carnes LaClaire, Cr.Photog., Grand Rapids, Mich.; 
Emmett C. Lloyd, Waco, Texas; Kaye Marvins, Houston; 
Edgar L. Obma, M.Photog., Dodgeville, Wis.; Harold 


Gerson and Ray G. Tourangeau of Ansco; Edward P. 
Curry, Milwaukee, Wis. 


Ml Members of the Prof. Photog. Assn. of Arkansas held 
their 10th annual convention at Fort Smith Feb. 13-15 
and elected the following officers for the 1954-55 term: 
Robert A. Huff, Fayetteville, pres.; Don Winter, Little 
Rock, vice-pres.; Coy L. Claxton, Batesville, treas.; Earl 
L. Saunders, Jr., Little Rock, Here, in the 
accompanying illustration they are, from left to right, 


treas. 














E. I. du Pont de Nemours 


& Co. (Inc.), Photo 





Products Depart ft, 
Wilmington 98, Del. 





Special Contact Printer 
Designed for ““VARIGAM’” 


Permits wide contrast control range 


Donald E. Hults, of the Lewis Studios, 
Inc., in East Orange, New Jersey, likes 
Varigam® variable contrast photo- 
graphic paper so much that he ordered 
a printer especially designed to make 
contact prints with this versatile paper. 

The basic idea behind this unique 
printer (pictured above) was extremely 
simple. The variable contrast of “‘Vari- 
gam”’ depends on its sensitivity to blue 
and yellow light. To achieve this spe- 
cial light source, cold light tubes were 
installed in a standard printer. A knob 
controls the lights so that they pro- 
duce the color combinations necessary 
to produce contrast changes on ‘‘Vari- 


gam” paper. 
The printer, which was built by 
Aristo Grid Lamp Products Co., 106-23 


Metropolitan Ave., Forest Hills, N. Y., 
was an immediate success. As Mr. Hults 
points out in discussing his use of 
“Varigam’”’: “There is almost an in- 
finite contrast control range with this 
printer, and subtle changes can easily 
be made by simply turning the dial.” 


Uses ‘‘Varigam”’ for both 
Enlargements and Contact Prints 


*‘Now two of our operators,”’ says Mr. 
Hults, ‘‘can work side by side . . . one 
on enlargements, the other on contact 
printing, and both can use ‘Varigam’ 
from the same box of stock! ‘Varigam’ 
has so many control advantages over 
ordinary paper that it makes printing 
without variable contrast control prac- 
tically obsolete.” 

Whether used with a special printer, 
like Mr. Hults’, or with a standard set 
of matched plastic filters in an enlarger, 
Du Pont ‘“Varigam’”’ gives you all 
grades of paper. It makes compensa- 
tion for poor negatives easier . . . and 
helps improve prints from good ones. 
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BETTER THINGS FOR 
BETTER LIVING 
+ THROUGH CHEMISTRY 


The Magical Tree 


by GEORGE 


A great many photographers spend 
countless hours in search of a magic 
formula which will provide them with 
first-class pictures without much effort. 
Solle’ Ayres had spent long hours be- 
coming an extremely competent pho- 
tographer in the specialized field of 
outdoorchild portraiture when 
he found his magical tree 

To begin with, after several 
years experience as a practic- 
ing professional, Ayres decided 
to concentrate upon and spe- 
cialize in outdoor portraiture 
of children. At first he photo- 
graphed his young subjects in 
their home surroundings, out- 
doors. But too frequently the 
backgrounds were unsatisfac- 
tory. Other homes, telephone 
wires and poles, the laundry on 
the neighbor’s clothes line, all 
combined to clutter up the 
scenery. 

A community park in nearby 
Reseda, California, presented 
a possible solution to the prob- 
lem. In it there were plenty of 
trees, grass, a little pond and 
no telephone poles. 

As one assignment followed 


another, Solle’ Ayres and his wife, 


who 
is also his assistant, found themselves 
constantly gravitating towards one 
particular tree. Regardless of the time 
of day, the light always seemed best at 
that particular spot. No matter what 
poses he had in mind for his young sub- 
jects, certain tree limbs presented the 


BOARDMAN 


right angles to augment them. On days 
when ideas refused to make an appear 
ance, Ayres would simply let a young- 
ster climb up into the tree and a proper 
shooting pattern would fall into place 

Of course, Ayres’ fine work is not all 
a result of his magical tree. On the 




























This pert little miss would look 
cute under any circumstances, 
but The Magical Tree 
tra charm to this 
door portrait. 





adds ex- 
sunny out- 


Completely at 
Magical Tree, 
posed for Solle’ 
and loved it. 


ease in The 
this youngster 
fyres portrait 


technical side, he uses both a 
2% x 3% and 4x 5 press type 
camera. Du Pont High Speed 
Pan with the wide latitude in- 
herent in this film permits him 
to concentrate upon his sub- 
jects with a great deal of assur- 
ance. ““Because I standardize 
on this film and Du Pont Velour 
Black® photographic projec 
tion paper, my technical prob- 
lems are minimized and I can 
give all my attention to my 
subjects,” says Mr. Ayres 
Thec hildre *n he photographs 
enjoy their “‘sittings.’’ The playground 
atmosphere of Reseda Park, the out 
door settings and the “‘tree’’ prevent 
too much stiffness from creeping into 
the photographs. The fact 
that Solle’ prefers to have 
his young clients dressed 
continued on next page 


Over 
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PROFESSIONAL 
PHOTOGRAPHERS 


New Du Pont “Superior” Press Film 
Wins Quick Approval of Photographers 


Effective speed of 1000 Daylight freezes thrilling action 





Typical shot in Gowland’ 


Although designed primarily for press 
photographers, Du Pont “Superior” 
Press panchromatic sheet film received 
an enthusiastic welcome from picture- 
makers everywhere. This extremely 
fast, all-purpose film with an effective 
speed of 1000 Daylight opens new 
avenues for picture-possibilities under 
the poorest of lighting conditions. 

In shooting a series of hair-raising, 
stunt pictures on assignment, famed 
glamour photographer Peter Gowland, 
of Hollywood, California, uses ‘‘Supe- 
rior’ Press to stop thrilling action at 
its peak . often when the subject is 
moving directly across the lens or is in 
some other difficult position. In speak- 
ing of his work with this new film, Mr. 
Gowland reported: ‘‘I find normal out- 
door exposure for ‘Superior’ Press to 
be 1/1000 of a second at f/16! 

The greater e xposure-deve lopment 
latitude of “‘Superior’’ Press eliminates 
blocked-up highlights and at the same 
time retains excellent shadow detail. 
Its wider tone-scale solves the problem 
of chalky or pasty faces sometimes 
resulting from overexposure by flash. 


Increases camera range 


Widely ‘“‘press-tested,’’ ‘“‘Superior”’ 
Press Film was perfected with the 


s fast-moving series taken on “‘Superior’’ Press. 


assistance of news photographers in 
the field. It’s a film that minimizes 
overexposure and overdevelopment 
problems. Its high red-sensitivity, com- 
bined with greater effective speed, goes 
far toward increasing the picture-taking 
equipment. 

Commercial and portrait photogra- 
phers everywhere are switching to this 
fast, new film. It’s now available at all 
supply dealers. Try Du Pont “Superior” 
Press in your own studio and on out- 
door assignments. You'll welcome its 
amazing speed. 





. 
The Magical Tree 
(continued from reverse side 


suitably for outdoor surroundings 
makes him their friend before the shoot- 
ing session even begins. Play dresses 
for little girls and comfortable jeans 
and shirts for boys constitute ade- 
quate costuming for warm weather. 
On cold days, coats, jackets, sweaters 
and hats are added. 

About the only time Ayres is stopped 
by the weather is when it rains, and 
this isn’t much of a problem in Cali- 
fornia 


E. I. du Pont de Nemours 
& Co. (Inc.), Photo 


Products Department, 


Wilmington 98, Del. 





When you’ve 
been knock- 
ing around in 
this picture- 
making busi- 
ness as long 


as I have, 
you learn 
that being 
“*penny- 


wise’ usually 
doesn’t pay 
off. Take the 
quality of 
your proofs, 
for example. 

Last week, 
George, my 
new darkroom assistant, brought me 
a set of proofs to look over. They didn’t 
look bad, but I suggested he remake 
them on a better quality paper. Seeing 
his puzzled expression, I asked him 
what was on his mind. 

It turned out that he thought I was 
wasting money by making up proofs on 
our best stock. He couldn’t see the 

need for such high quality in proofs 
that were just going to be shown to 
customers as samples. 

“George, what stock would you pick 
for the final prints of these?’’ I asked 
him, and he suggested Du Pont Warm- 
tone for warmth and richness. I asked 
him how he knew they’d look good on 
Warmtone, and he said that he knew 
from past experience. But when I asked 
him how the customer would know 
that, he suddenly ran out of answers. 

“You see, George,”’ I said, ‘the only 

way a customer can be sure how his 
final prints will look is to see proofs of 
them on paper of the same surface, 
type and quality. It’s our job to let 
him see just what he’s getting. 

Myself, I’ve always used exactly the 
same papers for my sample proofs that 
I use for final prints, and I’ve found 
that it brings bigger orders. I think 
George sees it now, too. The other day 
he brought in some beautiful shots, 
proofed on our finest double-weight 
“Velour Black’’. Later, when I showed 
him an order for two dozen of each, he 
didn’t seem surprised at all 


E. |. du Pont de Nemours & Co. (Inc.) 
Photo Products Dept., Wilmington 98, Del. 
In Canada: Canadian Industries, Ltd., Montreal 


DISTRICT OFFICES 


805 Peachtree Bidg. 

140 Federal Street 

3289 N. California Ave. 
1033 Union Commerce Bidg. 
506 Tower Petroleum Bidg. 
7051 Santa Monica Blvd. 
248 West 18th Street 

225 South 15th Street 


Atlanta 5, Ga. 
Boston 10, Mass. 
Chicago 18, Ill. 
Cleveland 14, O. 
Dallas 1, Texas 

Los Angeles 38, Calif 
New York 11, .N 
Philadelphia 2, Pa. 
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Messrs. Claxton, Saunders, Huff and Winter. On the 
program were Kenneth Carson, Hon.M.Photog., of Kodak 
(substituting on short notice for E. R. Farren of Photo- 
color of Houston, who suffered a heart attack a few 
days before the convention); Mr. and Mrs. Don White, 
Bogalusa, La.; George Ambrester, Tupelo, Miss.; Francis 
Scheidegger, Kirkwood, Mo.; Kaye Marvins, Houston, 
Texas; Harper Leiper, Houston, Texas; Leslie A. 
Tompsett, M.Photog., South Bend, Ind. During business 
meetings the 1955 convention was set for Mar. 5-7 at 
Little Rock and it was decided to hold regional 
meetings at Pine Bluff in May, Paragould in July and 
Fort Smith in October, these latter being 1954 meetings 
of course. 


MH On Jan. 29 the members of the Sacramento (Calif.) 
Photog. Assn. held their annual election and placed in 
office Ted Sirlin, pres.; Glen Fishback, 
Richard Fulgham, 2nd 
treas.; William Courtney, sec. 


Ist vice-pres.; 
vice-pres.; Mrs. Harry Keeley, 
Also on the board as 
directors are P. K. Laws, Robert Loranger, H. |. Newman, 
Kenneth Pope, Verne Cartwright, Larry Gately, all of 
Sacramento, and Howard Lee of Auburn. On March 18 
they held a dinner meeting with Michael Clasy of 
Kodak showing two instructional motion pictures. 


W The Prof. Photog. Assn. of the Inland Empire (Calif.) 
held their March meeting on the 17th at the Valley 
Photo Center, Ontario. Armand LaJeunesse, pres., and 
vice-pres. Cas. Sermak spoke about the state association 
and the balance of the evening, except for the usual 
judging of the picture exhibit, was given over to a 
discussion of business practices. Other California 
groups meeting in March were the Prof. Photog. Assn 
of Southern California (in los Angeles) with Lester 
Morgan of Ansco and Ed. Smith of Kodak as speakers, 
and the San Joaquin Photog. Assn. at Fresno where the 
feature was a demonstration of posing hands and feet. 
WM The 68th semi-annual meeting of the Southern 
Illinois Art League took place on March 8 in Murphys- 
boro with Mr. and Mrs. H. E. Mohler as hosts. The 
program included Perry Gliessman, Champaign, Ill.; 
Paul Balaguay of Kodak; Joseph S. Brown, St. Louis, 
Mo., plus — as an unusual feature — a tape recorded 
talk on ‘Photographic Prints’ by L. E. Whittenberg of 
Kodak. As Mr. Whittenberg’s voice came over the tape 
Mrs. Mohler stood at an easel and changed the photo- 
graphs which he was (from Rochester) discussing. An 
added feature was an all day coloring clinic by Miss 
Jean Schultz, Collinsville, Ill. 








IT’S EASIER TO DO IT RIGHT WITH 


Type 316 Stainless Steel 


CUT FILM UNITS 
FOR PROCESSING CUT FILM & PLATES 


ee. 


TYPE 316 
STAINLESS 
STEEL 
* 
DOUBLE 
SEAMED 
- 
ENGINEERED 
DESIGN 
* 







é 
- 3 Sizes — Y gal. for 5x7 
and smaller; 1 gal. for 5x7 and smaller; 
344 gal. for 8x10 and smaller. 
Unit consists of two removable stainless steel insert tanks which 
fit into the stainless steel water jacket for fast and efficient 
temperature control of processing solutions. Large center sec- 
tion for wash or for additional insert tank. Standard threaded 
fittings for water inlet and outlet. 
Color Processing and Deep Roll Units also available 


SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC. 
2929 SOUTH HALSTED STREET CHICAGO 8, ILL. 
The Ideal Stereo Viewer Sta) 

For Wedding Photographers Ve \ 


Lampco GRANDVIEW 


Include one or several when you deliver 
your stereo shots to the new bride. Will 
she be pleased! You'll have a life-long 
customer, plus a rush of referral business 



















The Grandview is a scientifically designed pre- 
cision viewer that collects light from all angles, 
distributing it evenly on entire transparencies 
Image always in focus...even with eyeglasses 
Money back guarantee of satisfaction... you 
must be pleased 





patented 
Buy from your local supplier. Write for further information 
LOS ANGELES MOLDED PRODUCTS CO. 
11129 Chandler Blvd North Hollywood, Calif. 
a = SSS GARR NN 

| One-Day Service... 

. . « on EKTACHROME sheet and roll film processing. Fresh 











solutions, automatic controls. All orders mailed within 24 
hours — except weekends, of course. Also, high fidelity, 
individually corrected DYE TRANSFER PRINTS from any 
size transparency. 


MEISEL PHOTO & COLOR SERVICE, INC. 
2409 N. Pearl 


Bessa 


WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 

@ Developing @ Proofing 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 

fine quality—prompt service—reasonable rates 
Send for price list today. 
ROYLAC STUDIO 229 E. 6th STREET 
CINCINNATI 2, OHIO 

“The Photographer’s Finisher’’ 


Phone PRospect 0960 Dallas, Texas 
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THE MARTIN 


POSING BENCH 


Richly and durably upholstered in three smart 
looking colors — red, steel grey, and chartreuse. 


Designed by a 
practical minded 
portrait photo- 
grapher for all 
around use. 


$49.50 


Send for our pink sheet, a monthly bulletin 
of over 200 new and used bargains. Write 
Dept. P. 


Largest stock of used equipment in the West. 


GARDEN & WILLIAMS 


3266 W. PICO BLVD LOS ANGELES 19, CALIF. 














TURNS 4 LAMPS ON-OFF FROM CAMERA 
LITEMASTER ¥ 


with Dimbrite Switch 


Easy to use--just 
plug lamp cords in- 
to Litemaster and 
flip switches to turn 
lamps on-off or in 
series. Special dimmer 
switch makes it easier 
to pose subject. 15 ft. 
cord included. Money- 
back guarantee. Order 
today--postpaid. Stand 
adapter, valuable in- 
struction folder, and 
lighting catalog free. 


ACME-LITE 
Dept. HE-6 
401 N. Wood Street 
Chicago 22, Illinois 
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paintess QNUANTITY 
dee PRINTS 


Let US do them 
show a handsome profit. 
Typical prices: 


Don‘t turn down quantity print orders. 
for you at a price that will 
Service and quality guaranteed. 


5x7 8x10 . : 
complete price list so 
250..6%2¢ea. 9¢ ea. youre ready to quote 


500... 6¢ea 8 Yn ¢ ea. on the first sample 
ei ; job that comes along. 


KIER PHOTO 
SERVICE 


- Dept. PR., 1265 West 2nd Street’ 
Cleveland 13, Ohio 


Write for samples and 


POST CARDS 
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SPECIAL DISCOUNT 
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‘Stereo in the Studio 


By Russell C. Hanson 








This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to selling stereo commercially, 
available markets and how to approach them, 
pricing, production and other studio problems. 
Correspondence and questions are invited. 











IN ANSWER TO a frequent question from readers of 
this column: “How can we go about soliciting stereo 
business?” | can offer as one example a_ neatly 
mimeographed form letter, accompanied by a postpaid 
return postcard, now being used by the Merideth 
Studios of Waterbury, Conn. M. J. Millson, of Merideth, 
who was good enough to send it to me, wrote that it 
was too soon to make any tabulation of results but 
because it is an excellent letter | feel sure it will at 
least start things moving and so both letter and card 
are quoted below as suggestions to others. Here's the 
letter which was of course on the studio stationery: 
Dear Sales Manager: 

CARRY YOUR SAMPLE CASE IN YOUR RIGHT HAND 
POCKET. 

Toasters or television sets, harps or haberdashery . . . 
whatever you sell, you can sell it better with amazingly 
lifelike full color 3-D photographs. 

At a remarkably low cost, you can equip every one of 
your salesmen with a complete 3-D presentation of 
your Line. 

The very novelty of your 3-D sales kits will open doors 
and create enthusiastic exclamations, “Why it’s more 
realistic than the merchandise.” “I feel that | want to 
reach and touch your products.” 

Your products look richer, more sales appealing in 3-D. 
Why not let us show you how you can increase your 
sales with the “sales kit that fits in your pocket’? See 
how your product can look in 3-D. Send the enclosed 
card for an appointment today. 


| was particularly taken with his happy description 
of 3-D as “the sales kit that fits in your pocket,” which 
is not only an excellent selling point but might well be 
used as a stereo slogan. The simple, quickly filled in 
postcard, read: 

GENTLEMEN: 

Please have your representative call and give a 
demonstration of the application of 3-D Photography to 
our business on at o'clock. 

Company 
By 

Note that the postcard has its 
“kick’” in) emphasizing that 3-D photography is 
applicable to the prospect’s business. All in all | think 
this mailing has been very well thought out, although 
no matter how results turn out | think that follow up 
calls will have to be made if the idea is to bear full 
fruit. 


own little sales 


| say this as a result of my several years exper- 
ience in the selling game, and later as a professional 


photographer. | have yet to find any effective short 
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SEEING IS BELIEVING! 
for only 10c - 


You can filter 25,000 
to 50,000 gallons of 
water CRYSTAL CLEAR 
; Get 100% clear 
negatives and brilliant 
prints without swabbing 
— with an inexpensive 
CRYSTAL WATER FILTER. 
If you only save $1.00 
a day on labor, costly 
waste prints, equipment 
and delays with a 
Crystal Water Filter — 
you'll quickly pay for if 
many times over. Photo 
grachers and Litho 
graphers say — ‘“‘It’s 
the best investment 
we've made — paid for 
itself in less than a yeor 
— saved us many dol 
lars.‘’ (Testimonial let 
ters on request.) 

Remember, the Crystal 
Water Filter is sold 
only direct from factory 
to you, and on a 30-day 
FREE TRIAL. Transpor 
tation charges are paid 
anywhere in the U.S.A 
You can’t miss! 


Crystal Fluid Filter Company 
2231? 'N. 17th St., Milwaukee 5, Wis. 


Manufacturers of Commercial, Domestic, 
Industrial Filters since 1910 





Waterline Filter No. 20. 


Simple to operate. Only 
10”x11” floor space required. 


Write today for price and 
all details! 














NEW MAMMOTH CATALOGUE 


(304 Pages) 


NEW GOODS - NEW PRICES 


We regret that due to the high costs, approximately $1.25 for 
printing and mailing, we can not distribute this catalogue as 
freely as we would wish 

Send us 50 cents (stamps, money order or check) and a copy 
will be mailed to you promptly 


If you send us an order amounting to $5.00 or more, the 
catalogue will be sent you free 
Send for Free Copy of our Monthly Magazine SNAP SHOTS 


Mail Orders Promptly Filled 


GEO. 


INC. 





57 East 9th Street New York 3, N. Y 





Phot-0- Chrome 


“Sparkling Color” “Matte Finish” 
Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 1316? Street 
Dept. P.P. Cleveland 5, Ohio 















| cut to sales, especially in the photo business, that was 
better than an on-the-spot demonstration. It is too easy 
to file a circular in the waste basket, or perhaps in 
this case to set it aside for later consideration. 

The personal call has a tendency to place emphasis 
on the immediacy of the project and forces an earlier 
decision on the customer's part. Add to this the potency 
of placing your own stereo viewer and sample slides 


into a sales manager's hands, plus the enthusiasm of 
your own personality. 

Reading over Merideth’s letter again, it certainly 
covers a valid F 
program,” self addressed postcard 
with requesting an appointment 
appears to round out an effective advertising scheme. 
I've never been in the position where | had to think 


list of reasons 
and enclosing a 


‘why a stereo sales kit 


the customer surely 


like a sales manager for a large company, or even a 
small concern for that matter. However, | do know that 
1 am far more inclined to listen to a sales story when 
the salesman is right in front of me. 

storm window salesman 
support his 
advertising. The 
salesman said that he hands out quantities of company 
prepared to home owners. Here too, self 
addressed postcards are enclosed for the home owner 
to send in to the 
home demonstration and estimate on windows. 


Recently | talked with a 
about his technique and what 
company provided in 


selling 
the way of 


circulars 


company when he wants a free 
Few 
ever mail in this postcard to him, and yet personal 
call backs on these same people frequently result in 
sales. 

Once the salesman got into the house and was 
talk, he the 


viewer and color slides a tremendous help in arousing 


well along with his sales found stereo 
further interest and eventually closing the sale. 

For once | look forward to hearing criticism of my 
column, and hope that Merideth’s advertising campaign, 
even though no call backs or personal calls may be 
undertaken, really pays off for them. I’ve found that in 
that has was 


necessary for me to do the footwork first to contact the 


every stereo order come my way, it 


account. Now | hope to learn that what appears to be 
a well thought out advertising mailer can accomplish 
much the same thing. 

In previous columns | have stressed the need for 
presenting a carefully planned stereo idea based on 
your knowledge of a 
program and product. Even the 
customer doesn’t accept your least you will 
start him thinking in terms of stereo, and possibly get 


particular sales 


though 


company’s 
prospective 
idea, at 


an order. 
Space will not permit it now, but last week | had 
the pleasure of 


interviewing a specialty advertising 


agency head who showed me a for 
approximately 10,000 stereo slides. Here again, it was 
not the 3-D angle itself that satisfied the customer, but 
the distinctly new and novel way the stereo idea was 
developed into a selling tool that got him the deal. 
He showed me several other large size stereo deals, 
one in particular that started as a $75.00 order and 
grew into a $50,000 account. This busy executive 
offered this information in answer to my query: “Is 


the day of large-scale commercial stereo assignments 


signed order 
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IF you scorn a thin silver dime, remember . . . ten 

of them make a dollar. A lot of photographers who Veni 

think they have money-sense are letting dimes slip me 

through their fingers every day they don’t sell 

Hollistonized prints. Dimes that add up to dollars. 2 
Holliston Photo-Cloth stays with the print — it ee 

is a part of the print. Comes in standard sheet sizes, | 

also forty yard rolls, adhesive one or both sides. So 

simple to apply anyone in your studio can do it. 


THE HOLLISTON MILLS, INC."2I%2°° oe 


NEW YORK ° PHILADELPHIA ° CHICAGO 
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NEW 


EDWAL Professional Concentrates, for the professional, 
commercial or industrial photographer who uses a lot 
of developer, offer a never-before achieved degree of 
concentration at exceptionally low cost. 


NEW 


Cost of these liquid concentrates is lower than any 
previous ready-to-use liquid — lower than “mix your 
own,” when you consider mixing, cleanup, and storage 
cost. 


NEW 


These liquid concentrates offer new convenience, new 
speed, new quality, new freedom from darkroom dust. 


TRY THIS... 


EDWAL PROFESSIONAL PAPER DEVELOPER — A liquid 
concentrate for cold tones. Quart bottles makes 3 gal- 
lons of developer, and develops 400 8x10” prints. 
Gallon bottle makes 12 gallons of developer. 


TRY THIS... 


EDWAL SUPER 111 — A liquid concentrate, paper 
developer for Varigam, copy papers, auto-positive, and 
for prints that are to be toned. Quart bottle makes 
10 quarts of developer; gallon bottle makes 10 gallons 
of developer. 


TRY THIS... 


EDWAL INDUSTRIAL INDICATING SHORTSTOP — Triple 
strength! Signals by a color change when nearing 
exhaustion. Makes your stop bath safe. Prevents 
sludging in your fixer. One quart makes 24 gallons of 
shortstop, gallon bottle makes 96 gallons of shortstop. 


TRY THEM NOW! 


Put more economy and speed into your darkroom 
processing with these professional liquid concentrates, 
which are now available at EDWAL professional and 
industrial dealers. 

For additional information write: Dept. PP6 


EDWAL 


SCIENTIFIC PRODUCTS CORP. 


420 WEST 111th STREET CHICAGO 28, ILLINOIS 
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over?” Deals like these ought to make all of us wake 
up and shoot — more stereo. 

Now that Nestor Productions, Hollywood, Calif., 
and Panascope, New York City, have come out with 
inexpensive cardboard viewers ready for mailing, 
professionals should find new avenues for commercial 
3-D assignments where widespread groups of people 
need to be reached, as discussed in last month’s stereo 
column. The tools are available, all professionals have 
to do is go after the business. 


Book Reviews 








We will gladly order and have sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











HB OEXAKTA GUIDE, by W. D. Emanuel. 47/ex6%, 112 pages, 
numerous text illustrations and 16 plates. Paper, $1.75 post 
paid. Publishers: Transatlantic Press. 

The 6th revised American edition of a British handbook which 
has been constantly reissued in England as well as America 
since 1945. With a record like that comment as to the value 
of the book seems superfiuous. As is the case with many 
other cameras this is by no means the only book devoted 
solely to one specific make and while we know that Exaktas 
and other cameras are being produced and sold continuously 
in great quantities, what we can't comprehend is why the 
seemingly limitless demand for such manuals continues 
Obviously it does or publishers would not spend time and 
money reissuing older books and printing new ones 


BB OTHE WHITE HOUSE, by Jane and Burt McConnell. 8'/2x11"/s, 
80 pages, numerous illustrations, some in full color. Cloth 
$3.95, postpaid. Publisher: Studio-Crowell. 

Both a history of the White House, home of America’s presi 
dents, and a collection of photographs of its interior and 
exterior (those in color being by Arnold Newman), this book 
will interest professional photographers chiefly because of the 
illustrations. Historical anecdotes of the Presidents and their 
families, changes made in the building over the years, all 
find their place in its pages 


BB OTHE AIRBRUSH TECHNIQUE OF PHOTOGRAPHIC RETOUCH 
ING, by Walter S. King and Alfred L. Slade. 8%x11'/s, 115 
pages, 250 illustrations approx., several in full color. Boards, 
plastic binding, $9.50 postpaid. Publisher: MacMillan 

Having heard about this book in advance we were quite 
anxious to see it and now, having done so, are a bit 
disappointed. In its way it is more than excellent, especially 
because it follows the modern technique of a maximum of 
illustrations showing the actual handling of the airbrush, with 
a minimum of text devoted to specific explanation where 
necessary. Unfortunately 60% or more of both text and 
illustrations are devoted to commercial photo retouching and 
only the balance to portrait retouching or the working up of 
old pictures, i.e., restorations. The book therefore is largely 
of value to firms in the graphic arts which find it frequently 
necessary to build up photographs for reproduction in print — 
photo engravers, advertising agencies, commercial artists and 
the like. To them, and to commercial photographers in 
general, we could consider the book worth many times its 
price. What the book lacks, as we see it, is the gradual 
approach from the first stages of handling the brush which we 
felt made the two earlier books on the subject so genuinely 
helpful. We refer to the first book on the use of the airbrush 
in photography, written by George F. Stine and published by 
us so many years ago that it has been long out of print, and 
a later one by J. Carroll Tobias which followed much the 
same style but is now also out of print. Each was in the 
form of a series of lessons and the veriest beginner who 





























DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 








CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD STOCK . i. vais. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 


“we maoewOLITE CORP. ™.” 


cl color service to the trade 


CCA Hi-Fidelity Color Prints are the very best in 
single print quality. They provide most critical color reproduction 


requirements and supply high quality exhibition 





























and display valves so necessary for acceptance. Up to 40x60 


CCA Commercial Color Prints bring high quality to 
Hi-Fidelity Color Prints ’ short quantity color reproductions. Lower prices possible becouse 
» Commercial Color Prints 

Duplicate Transparencies : 


of exclusive manufacturing techniques perfected by C C A. 


: ; ; re fe ” 
Display Transparencies CCA Duplicate Transparencies are fully masked, color corrected 


facsimile reproductions. They satisfy critically minded 


lithographers and engravers. Sizes up to and including 8 x 10. 


CCA Display Transparencies ore high quality color reproductions 
Write Us for Details 


used for display work where highest quality natural color 
is a must. May be made in sizes up to and including 40 x 60. 


photographic 
COLOR CORPORATION OF AMERICA 


Joe Snyder, Pres. @ Gen. Mgr. laboratories 
P.O. Box 546 - 610 South Armenia Ave. - Tampa 9, Florida - Telephone 8-600! 
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Don’t Throw Profits 
AWAY! 


There’s real money in difficult copy jobs 
and you can’t afford to turn them down 
because you are “too busy” or haven't the 
necessary facilities 


Competition in the Portrait Field 
Gets Tougher Every Day! 


Sidelines such as copies, properly pushed, 
can at least pay your rent and perhaps 
much of your overhead. 

Write for our new illustrated price list 
today. It will show you how, with no invest- 
ment except for a few samples, you can 
tap this profitable field 


The Walter Gaehler Co. 


510 S. Clinton St. Syracuse 2, N. Y. 
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YOUR CUSTOMERS CAN NOW 
SEND 3-D COLOR PICTURES 


of Weddings, Babies, Families and Other Subjects to 
Friends & Relatives Anywhere 
...with the NEW & AMAZING 


(Stereo Mier 


only 
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retail 


















complete including viewer 
and self-mailing jacket 
Stereo Mailer-Vue offers adjust- 
able focusing and inter-ocular 
control — features usually found 
only in high priced viewers! 

Write today for discount schedule and complete information on 

how Stereo Mailer-Vue can increase your stereo business. 


NESTOR PRODUCTIONS, INC. 


7904 Santa Monica Blvd. Hollywood 46, Calif 


UNIQUE MONEY-MAKING FEATURE 
Flat self-mailing jacket imprinted 
with wedding motif. Other designs 
available. 















faithfully studied either book could not help but 
competent airbrush artist by the time he had finished. Both 
Mr. King and Mr. Slade are airbrush experts but they have 
fallen into the error, so common to most writers on photography 
and related subjects, of moving rapidly and 
overlooking the fundamentals. For any would be commercial 
photo retoucher the book, as we have said, 
if the average portrait retoucher will think 


become a 


forward too 


is fine; we doubt 


‘Tis Here, Maybe! 


The ‘‘gossip column"’ of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50¢ for each item we can use, unless 
it’s publicity for yourself! 

















Ma truly “photographic’’ wedding occurred in St. 
Louis, Mo., in March when Miss Clara Beerman, owner 
of a studio in the St. Louis suburb of Kirkwood, became 
the bride of Grant U. Kierstadt who has been connected 
with her studio since last September. The two had met 
at the Winona School. Mr. Kierstadt had been handling 
the outside assignments for the studio, both commercial 
and home portrait, while the now Mrs. Kierstadt took 


care of the studio portraits. 


M When the (D. C.) Times-Herald was 
unexpectedly sold to the Washington Post a few months 
ago many employees, 


Washington 


including most of the photo 


graphic staff, found themselves out of jobs. Four of 
them — Byrd Ferneyhough, Berkeley Payne, Paul 
Dennehy and Leonard Glick — who had in all put in 


88 years with the Times-Herald, solved the problem by 
opening a new commercial photographic establishment 
called the Swann Studio. Good luck to them 


ir. Leigh Wyckoff, partner and later owner of the 
commercial studio of Spencer & Wyckoff, Detroit, Mich., 
died in hospital in that city on April 5, aged 68. In 
their earlier years he preferred to shun the limelight 
and leave that to his partner Kenneth Spencer, although 
Leigh himself was active and 
was a past president of the Detroit Commercial Photo- 
graphers’ Bureau. During the six years we managed 
the O-M-l Photographers’ 
(prior to the spent as 


in many organizations 


International Association 
16 we of 
The P. A. of A.) Ken put in one term as president while 
Leigh helped from the sidelines. During World War | 
the firm of Spencer & Wyckoff did a land office 
business making Cirkut photographs of Army personnel 


Executive Manager 


at cantonments throughout the middle west, accumulat- 
ing an enormous file from which they sold prints for 
years thereafter. Ken has long been on his own. 

Mi The 14th North American International Photographic 
Exhibit, sponsored by the California State Fair and the 
Sierra Camera Club of Sacramento, Calif., will be held 
at the Fair and Exposition from September 2 through 
12, the closing date for entries (slides included) being 
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NSES 


For Those Who 
Want the Best .... 





Professionals and dealers rec- 
ognize Burke and James as 
the largest and most complete 
source of standard and unusual 
lenses in the world today. 


This outstanding selection in- 
cludes the world’s foremost 
makes, both foreign and do- 
mestic. 


@ CARL MEYER 
@ WOLLENSAK 
@ DALLMEYER 
@ EASTMAN 

@ COOKE 

@ MIRRO-OPTICS 


Many Others 


A lens for every need! Portrait Lenses from %” to 
mammoth 48” size ... Wide Angle Lenses .. . 
Anastigmat Lenses for all general photographic 
uses . . . Process Lenses . . . Special Lenses for 
Recording, Radiography, Oscillography and time 
lapse etc. . . . Big Bertha and Telephoto Lenses. 
Worthwhile Savings . . . buy with fullest confidence, 


each lens carries the Burke and James famous 
GUARANTEE backed by a 15 day trial offer. 





COMPLETE LABORATORY AND TESTING 
FACILITIES; SPECIAL MOUNTINGS ETC. 











FREE LENS CATALOG: 


96 pages crammed with 
thousands of Lenses, 
Shutters, Camera Mounts, 
everything Photographic. 





= , Write for your Photo 
saentes | Equipment _ Encyclopedia 
= TODAY! #154 K, Dept. P.P. 


ore 
BURKE & JAMES, INC. 


319 So. Wabash Ave., Chicago 4, Ill., U.S.A. 





Your Transparencies 
Can Be Profitable 


when used for 


a a 


NATURAL COLOR 


POST CARDS 


@ Uniformly Highest Quality 

®@ Lower Prices 

® Quicker Deliveries 

@ Higher Commissions 

@ Genuine 12 Pt. Kromekote Used 


@ Rounded Corners If Desired 
(10c per M) 


® Your Studio Name On Cards 





12,500 Cards... $162.50 
Your Profit........... $55.00 














Or From Black & White Prints 
SILVERCRAFT POST CARDS 


(Black & White) 


2000 Cards ....................... $36.00 
Your Profit. ............. .. 8.00 
Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


—— 


PRES §& —'N Co 


Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 
Route 303A 
West Nyack, N. Y. 
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A CHANGE IN 
BLUE RIBBON 
CONTEST RULES 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 


THE BEST IS featured like the Blue Ribbon Photo- 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis- 
playing the original and the Blue Ribbon repro- 
duction in his show window or case. 


RECOGNIZING that our readers — professional 
photographers — are not in business merely to 
make pretty pictures but to sell photographs, 
EVERY PHOTOGRAPH ENTERED in this contest 
must be from a negative from which one or 
more prints were actually sold to a customer. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men- 
tions the judges, in their discretion, may award. 
Winning photographs are returned and the 
makers retain all other rights to their use or 
future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

2. No one may submit more than three photo- 
graphs in any one Contest. 

3. Entries must not have been published or 
exhibited before. 

4. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

5. Any subject is eligible: portraiture, commer- 

cial, fashion, illustration or whatever. 

. Entrant’s full name and address must appear 

on back of each photograph. 

7. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

8. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


FOURTEENTH CONTEST 
CLOSING DATE is June 15, 1954 


FROM ENTRIES RECEIVED between March 16, 
1954, and June 15, 1954, the judges will select 
Blue Ribbon Photographs for August, September 
and October. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging. 


LET’S HAVE YOUR ENTRY 
—WNOW! 
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July 30. For entry forms write to Grant Duggins, Arts 
Exhibit Supervisor, Box 2036, Sacramento 9. 


WM The United Photography Service, trading as Edlyn 
Studios, Hollywood, Calif., and its officers were charged 
on April 1 by the Federal Trade Commission with 
misrepresentation in with the 
photographic portraits. 


connection scale of 


M@ Another of the once great names in portraiture is 
gone. On the night of April 11 John P. Haley, for more 
than half a century a photographer in Bridgeport, 
Conn., died at his home in Trumbull, Conn., at the age 
of 84. He had been retired for some years but two to 
three decades ago no list of the leading portraitists of 
New England would have been complete without the 
name of J. P. Haley at the top or close to it. Very 
active in photographic affairs, he was one of the “key 
men” of the profession in that part of the country. 
His studio in Bridgeport still carries on in the capable 
hands of his son John P., Jr. 


@ The 21st Iris International Salon of Photography will 
be exhibited as usual 
Zoological Society in 
month of September. 


in the galleries of the Royal 
Antwerp, during the 
Prints in monochrome and direct 
color are acceptable, but no slides. August 1 is the 
closing date and entry forms may be secured from 
L. Verbeke, 435 Lackbors Ave., Deurne-Antwerp. 


Belgium, 


Mi Recent charges, of misrepresentation in the sale of 
portraits, filed by the Federal Trade Commission against 
Lamar J. Gore, LaMarr Portrait Co., Hattiesburg, Miss., 
have been denied by Mr. Gore and hearings will be 
held in due course. 


MH Congratulations to M. Edwin Vaughn, of 
Bailey Studio, Grand Island, Nebr., on becoming a 
father for the third time on April 5, when Mrs. Vaughn 
presented him with daughter Marian Gail. Mr. Vaughn, 
as most of our 


the Jack 


readers may remember, has been a 


winner several times in our Blue Ribbon Contest. 


Ml The Pine Bluff (Ark.) Chamber of Commerce recently 
conferred two honors on Offie Lites, Jr., M.Photog., of 
that city. On March 22 they elected him President of 
the Chamber and at the 
co-winner of their “Key Man” award 


same time named him a 


john E. Platz, M.Photog., once owner of four studios 
in Milwaukee, Wis., and vicinity, later a studio owner 
in Florida and more recently on the Kodak demonstrat 
ing staff, joined the the Curtis Studios, 
Los Angeles, Calif. 


has staff of 


Wl Frederick and Nila Boatner, whose portrait establish 
ment in Longview, Texas, is called the Frederick-Nila 
Studio, have been so successful in their six years there 
that just recently they opened a gift and framing shop 
which they call the House of Arts and Gifts at 406 N. 
Ist Street. Mrs. Boatner will operate that establishment 
and also do there the portrait painting for which they 
have acquired quite u reputation, while Mr. Boatner 
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Vision ADAMS RETOUCHING MACHINE 


For faster, smoother, better re- 
touching, the Adams Retouch- 
ing Machine is the answer. 
You can increase the retouch- 
ing capacity of your shop up 
to double in just a few days— 
and give better service on 
your prints. 

Here are some of the features that 


make the Adams Retouching Machine 
a profit-maker everywhere it is used: 


© Fastest, smoothest retouching 
or etching, even for beginners 

® Oscillation confined to nega- 
tive carrier only 

















































@No diffusion necessary on 

















For the fourth straight year, the famous Winona School enlargements 
chooses Adams Retouching Machines for its classes. Above “ 
Mr. Al Rippe, well-known photographer of Watertown, Wisc., © Smooth, horizontal movement 
instructs a Winona class in the use of the Adams Machine. —no stipple 
Thousands of enthusiastic owners have turned retouch- Order 2 oz. bottle of the new Adams 





ing losses to profits—and so can you! Investigate the Retouching Fluid with non-spill dis- 
Adams Retouching Machine today! Write for free penser top...$1.25 postpaid any- 
folder. where in U. S. 

ADAMS MAGIC-CROPPER 


Adams Retouching Machine Co. denver. cote. ccc sibs, scar remem 


each $4.95, postpaid, cash with order 


INTRODUCING 













A NEW versatite 
AROS TE Ny, 

FLEXIBLE WARM TONE 

PROJECTION PAPER 


with SPEED, ror THE stuDIO 
eS TRA BSI 
DEMANDING HIGH QUALITY 
PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 


pero 
Z, 











Address your 
sample request 
to our New York Office 
stating surface desired. 
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Color Post Cards 


Liberal Profit for You! 


When you sell a color transparency 
shot to a Hotel, Motel, Resort, 
Restaurant or Manufacturer, sell 
a supply of color postcards along 
with it. We’ll print the color cards 
for you or your customer. 


e Color proof before printing 
e Superb quality 
e Good delivery 


Send for Price List and Samples. 


JAMES J. GILLICK & CO. 
2061 Center Street 
Berkeley, California 





WORLD'S 
FINEST 


CUT FILM 
- HOLDERS 


Double Action 
Light Trap 







Four Standard Sizes 
2% x 3% - $3.85 
34x 4% - 3.99 
4x5- 4.12 
Sx7- 4.71 
Sold at leading camera stores everywhere. 

Write for FREE literature 


Die Cast 
Film Guide 


Fully Gueranteed 
For Your Complete Protection 


LISCO PRODUCTS CO. 





631 West Elk Avenue, Glendale, California 


Display them to their best advantage in 
Poblocki’s smart weatherproof 


for Information Write 


2159 S. Kinnickinnic Ave Milwaukee, Wisconsin 
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Some of the finest color illustrations appear- 
ing in today’s national advertisements are those 
in the campaign conducted by the Albert 
Woodley Company of New York City for the 
Mutation Mink Breeders’ Association. This month, 
for the third time in as many years, we are 
again indebted to them for our cover picture, 
this time an Ektachrome by William Helburn of 
New York City. The stunning stole is Emba 
Jasmine white mink, designed by Maximilian. 
The gown is by Harvey Berin and the diamond 
crown and other jewels are from Cartier. We 
think all our readers will agree that photo- 
grapher Helburn had no easy assignment. 


will keep the studio going at their original 306 N. 4th 
Street address. The April issue of Picture & Gift Journal 
devoted a full page, with several illustrations, to their 
new place. 


M@ Professional photographers who are asked to talk 
about photography at Days’’ conducted at 
local high schools, or before luncheon clubs and the 
like, sometimes find the preparation of such a speech 
no small problem. We suggest they write to C. B. 
Neblette, Head of the Department of Photography, 
Rochester Institute of Technology, Rochester 8, N. Y., 
for R.I.T.’s booklet Careers in Photography, which will 
be sent free. Issued by the Institute as a_ public 
service, the booklet contains 20 pages on different 
fields of photography and two pages of tables showing 
typical beginning, professional, and _ specialized 
positions in six different areas of photography. With 
this to work from a very comprehensive and helpful 
talk can be easily prepared. It isn’t an advertising 
booklet because R.I.T.’s courses are mentioned only 


“Career 


casually at the very end. 


Mo! can’t get 
PHOTOGRAPHER,” Lancaster, 
Mo., upon renewing his subscription, and added that 
he was “77 years young on April 25.’ Congratulations, 
friend Hollowell, and many more birthdays to you. 


THE PROFESSIONAL 
Hollowell, 


without 
writes H. J 


along 


@ Chalmers Murray, one time concert violinist who 
later turned to photography and operated a studio in 
Boston’s Back Bay district for many years, died on 
April 16 at his home in Newton, Mass., aged 64. A 
native of Edinburgh, Scotland, he first came to this 
country in 1910 as protege of the late steel tycoon 
Andrew Carnegie. 


Wl The John E. Platz Studios of Milwaukee, Wis., headed 
by Philip R. Gutekunst, have established a commercial 
division which will be located at 310 W. Wisconsin 
Ave., that city. This departure from what in the past 
was purely a portrait business comes as a result of 
their purchasing the assets of C. Oscar Lindquist who 
recently retired after 


mony years as a commercial 








CLARKE INSTRUMENTS presents 


Megedlume / 


TH E UNIQUE “READY” LIGHT 


FINEST PORTABLE ‘SS Gn FAs ane 


ELECTRONIC 
FLASH UNIT 


Weighs only 8 pounds @ Works on AC or its own 

Built-in charger works >attery 

in home, office @ Re-cycies in 6 seconds on AC 

Its powerful intensity °F 9 seconds on its battery ‘ 

never weakens © Suggestediist price $159.95 BATTERY 
3,000 BCPS (Beam Candie Power Seconds) in 1/2500th “WINDOW 
of a second) TELLS EXACT 


CONDITION 

MEGALUME is produced by a company with more OF CHARGE 
than 40 years’ experience iin the manufacture of AT ALL TIMES 
the highest-quality electronic and communications 
equipment for the Armed Services. Absolutely no 
compromise has been made for the sake of “price” 
in a competitive market— oa fact which is instantly 

evident when you inspect the unit itself. From 

capacitor to case, MEGALUME is the highest- IF YOUR DEALER 
quality photofiash unit made. CAN'T SUPPLY YOU 


WRITE FOR FREE 
DESCRIPTIVE FOLDER 


Clarke Instruments critters non ne 


Silver Spring, Maryland 


HOW OLD IS THE LENS YOU ARE NOW USING? 





STEP UP THE QUALITY 
OF YOUR NEGATIVES... 


TY: 
GOERZG:) ARTAR 


COLOR-SHARP LENS : 


This new GOERZ ARTAR is made 

with better glass and closer tolerances. 

Its range of 16 different focal lengths from 

4” to 70” makes your camera more versatile. 
Check the age of your old lens and see if it shouldn't 


be replaced with this gem of the Photographic Industry. 


(.P. GOERZ AMERICAN OPTICAL COMPANY 


Office and Factory : 
317 EAST 34th STREET, NEW YORK 16, N.Y. 
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U(PPAMAILER 


e CONSERVES 
MAILING WEIGHT 





AND COSTS 
@ SAVES 
PACKAGING TIME 
AND COSTS 


Rigid, heavy corrugated construction 
ASSURES SAFE DELIVERY OF . +e 
* Photographs 
* Artwork 
* Drawings 
* Photostats 
* Presentations 
Available in a wide choice of 
stock sizes. 
Write for samples and prices. 


PUPprEewa.... 
PAPER PRODUCTS CO., INC. 
Manufacturers 


2425 S. Rockwell St., Chicago 8, III. 
















ov 
wee Z sharp 


NEEDLEPOINT 


for fine 


RETOUCHING 


Use Imported CasTELt 
graphite-saturated Retouching 
Leads, extra strong and pure, 
in degrees ranging from 
the very soft to the extremely 
hard, 7B to 10H. The hard 
degrees can be sharpened to 
a needle point. Expert 
Retouchers insist on CASTELL— 
world’s finest Retouching 
Leads. Handy tubes of 6 and 
12. Ask your Photo Supply 
Store to order them. 


AW) 2c 
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photographer at 929 N. Jackson St., Milwaukee. The 
new division, incidentally, will specialize in photo- 
graphy for television. 


M@ On January 1 V. J. Dunker of Ste. Genevieve, Mo., 
where he had been in business for many years not 
only as a portrait photographer but as manufacturer of 
the Ve-Ja-De and Dunker school cameras, turned over 
his studio to his granddaughter, Miss Velda Pruneau. 


B We are always happy when a photographer men- 
tioned in our pages gets some added newspaper 
publicity as a result and therefore are glad to extend 
our congratulations to Horst Rinne of Springfield, Ohio. 
As a result of the feature about him in our February 
issue the Lima (Ohio) News gave him nearly two full 
columns plus an_ excellent self portrait, quoting 
extensively from our story about him 


MA. P. Pauschert, long established in Nokomis, Ill., 
has closed his studio there, sold his equipment, and 
retired. 


Ml Cash prizes to the extent of $1,200 are offered by 
United States Brewers Foundation in their 3rd Annual 
Family Life Photo Contest. Closing date is December 7, 
entries must have been taken between December 1, 
1953 und December 1, 1954, and complete information 
may be obtained by writing Family Life Photo Contest, 
Room 1025, 420 Lexington Ave., New York 17, N. Y. 


M@ The Bell & Howell Co., Chicago, Ill., one of the top 
ranking firms in the motion picture equipment field, 
are continuing to expand. Only recently they bought 
the Three Dimension Co., Chicago, makers of many 
types of slide and stereo projectors, tape recorders and 
the like, and now they have acquired practically the 
entire manufacturing operation, including tools, 
inventory and patents, of the DeVry Corporation, also 
of Chicago and also makers of motion picture 
equipment. 


The Marketplace 


Where addresses are not given, a postcard re- 
quest will bring them to you promptly. 

NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers or 
distributors. 

















Graflex, Inc., Rochester 8, N. Y. have restyled their 
popular priced Century Graphic, which is now finished in 
striking silver gray leather with contrasting red bellows and 
bright finish front standard and lens board. This new model 
features double extension bellows; tension control rack and 
pinion focusing; folding infinity stops; telescoping action 
frame finder; interchangeable lens boards; parallax correcting 
optical view finder; builtin flash synch. and Graflok back. 
Price $121.50 with F/4.5 103mm Graftar lens in Century XFM 
shutter. Other lens and shutter combinations available. 

(Turn to page 58) 

















CRITICISM: 


UNFORTUNATELY the maker of this month’s photograph 
furnishes us with nothing but the tithe “Rum in 
As an exhibition print it would surely 
attract a very appreciative audience. Offhand we would 
assume that it was made for an editorial illustration. 
Commercially, it would be most effective if used in its 
actual 11x14 size, though reduced to 8x10 it would 
work out admirably for a magazine or house organ 
cover. For either of the latter purposes, or as a full 
page bleed advertisement, the expanse of barrels in 
the foreground lends itself excellently for the mortising 
in of a block of advertising copy, 
masthead, or the like. 


Guado!'supe”. 


a_ publication's 
Evidently some manipulation has been used to 
produce the result before us. This is not a criticism, 
rather it is an appreciation of the time and skill used. 
It is well to remember that many ordinary negatives 
produce handsome prints when placed in the hands of 
a skillful printer, while a poor printer often does little 
justice to the best of negatives. 
job from all 
congratulated. 


Here we have a fine 


standpoints and to be 


the maker is 


It seems to be the general custom in photography 


to give all the 
cameraman, 


credit for a 
though 
represent the 


really fine job to the 
finished 


several 


even each print may 


actually work of technicians 
Seldom, if ever, is the printer mentioned. Is not this 
the reason why almost every studio employee wants to 
be a cameraman and dodge the printer's job and, if 


so, is not this practice a grave mistake? 











"i Ba » ie pee 
ne baitor's Commentary: 


4% 


By now a majority of the year's conventions have taken place and this 
seems as good a time as any to take cognizance of a complaint which is be- 
coming increasingly frequent. Out of a number of letters I have received on 
the subject, it was put most bluntly and briefly in the following sentence: 
"Free liquor furnished by exhibitors outdraws the programs." I quote that 
from a leading photographer who attends many conventions a year, corresponds 
with me regularly and who is neither a teetotaler nor a prude. I have noted 
with alarm the increasing tendency of exhibitors to set up bars and "open 
houses" in private rooms of the hotels selected as convention headquarters. 
No teetotaler myself, my alarm is due to the fact that most complaints come 
from wives of photographers. I feel that those responsible are defeating 
their own ends and making conventions a joke instead of the genuinely edu- 
cational affairs they were intended, and always used, to be. Once the wives 


become sufficiently disturbed, their husbands will no longer be attending 
conventions. 


Something entirely different in a state licensing law is being proposed 
by the North Carolina Professional Photographers' Association. Heretofore 
such laws, when passed, have been mandatory in nature and chiefly intended 
to curb the practices of itinerants in general and the small fringe of shady 
photographic characters in particular. My friends in North Carolina have 
a new and, in my opinion, highly commendable approach to an age old problem. 
Their intention is to raise the standard of photography by giving it speci- 
fic recognition as a profession. Under their law, if it is passed, those 
who complete the requirements will be eligible to term themselves "Certi- 
fied Professional Photographers." To accomplish this it will be necessary, 
after proof of certain basic qualifications, to pass an examination by a 
State Board of Photography. This proposed law differs from all existing or 
heretofore proposed licensing laws in that it is not compulsory. The photo- 
grapher who is already in business in North Carolina, oris planning to enter 
business there, may comply or not as he chooses, becauSe his right to do busi- 
ness is inno way affected. On the other hand, if he does make application 
and pass, the designation "Certified Professional Photographer" onhis sta- 
tionery and in his advertising will be notice to the public of his com- 
petence and trustworthiness just as, throughout the country, a Certified 
Public Accountant is automatically distinguished from all others in the 
accounting profession. Inasmuch as this law will not in any way tend to 
stifle competition and because action under it is purely voluntary in na- 
ture I see little possibility of the many types of opposition that spring to 
arms almost automatically whenever a law of the heretofore standard type is 
proposed. It seems to me therefore that there should be little difficulty 
in having it passed and I sincerely hope it is. I honestly believe the re- 
sult will be what I and many others have wished and worked for these many 
years: recognition by the public that the words "professional photograph- 
er" mean exactly that instead of being merely a fulsome terminology of emp- 
ty meaning. If North Carolina is successful, here is something all other 
States can adopt and the sooner they do, the Sooner the day will come when 
there will be a genuine distinction between the recognized photographic 
craftsman and the incompetent - and often unethical - seller of photographs. 
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An editorial page for Seventeen 
magazine. 
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YOUNG - BUT 


WELL ON HIS WAY 
By Andrew Harding 


IN THE SHELTER of the conserva- 
tive walls of Carnegie Hall 
there’s a young photographer 
who spends most of his time 
photographing youthful fashions. 
Ray Solowinski has become 
well known in magazine and 
advertising circles as an expert 
at presenting the Junior Miss at 
her most fashion worthy. Yet 
this young man broadly offers 
his photographic services for 
editorial and advertising work 
with old people, young people 
and children. 

It's the diversification that 
keeps his excitement about 
photographing teen-agers in 
junior styles at its current high 
pitch. Whenever Solowinski has 
been engaged in a long session 
with youngsters he has found 
that a spurt of editorial assign- 
ments with babies and children 
usualiy follows. 

This photographer main- 
tains only one constant element 
in his approach to any and all 
assignments. He’s always infor- 
mal, relaxed and at ease. Ray 
has learned that genuine friend- 
liness is as successful as Dale 
Carnegie preaches that it is. He 
finds that it works as well with 
matrons as with babies. 





Because he does so many 
junior fashions he has many 
friends among the top models in 
this age and size bracket, and 
30 
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he admits that he prefers to photograph 
friends. But Solowinski also enjoys a reputa- 
tion for handling new models well. The 
secret behind this apparent contradiction is 
that a new model becomes a friend before 
she has been in the studio many minutes. 
Solowinski uses her first name, learns the 
name of her boy friend or husband, her 
hobbies, and she’s chattering away like an 
old friend before she realizes it. 

All during a sitting he keeps the 
conversation alive. This is accomplished 
naturally, not deliberately. He's a friendly 
man himself and this easily recognizable 
quality puts the model at ease. The relaxed 
carefree atmosphere is apparent in the 
picture. 

About seventy five percent of Solowin- 
ski‘s work consists of junior fashions and 
one of the best junior models is Brynne 
Johnson who's been known for some time as 


At left an_ editorial 
page for Modern 
Bride, cropped consid- 


erably by us on both 
sides. At right, another 
editorial page for 
Seventeen, 
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Mrs. Ray Solowinski. Brynne is a glamourous 
size nine with a waistline almost as small as 
the midriff on her two year old son. The 
congenial atmosphere in the studio almost 
became congealed soon after their marriage. 
Ray was directing Brynne as usual but when 
he ventured to criticize a pose she interpreted 
the criticism as proof that he didn’t love her 
any more. Time straightened out the diffi- 
culty and she’s a favorite model again. 

All this youth is gathered in a studio as 
old fashioned as it is imposing. The ceiling is 
twenty feet high. Windows run from ceiling 
to floor on one wall and there is also a huge 
glass skylight. The windows and_ skylight 
were what attracted Solowinski rather than 
the high ceiling. He prefers natural lighting 
when it is indicated and this window skylight 
arrangement makes daylight possible nearly 
all year round. 

However Solowinski limits his use of 











SOLOWINSKI 


daylight to black and white photography. has found that daylight can’t be trusted. He 


32 Not that he dislikes daylighted color but he made this discovery when Seventeen maga- 








zine commissioned him to make a portfolio Solowinski shoots a test on every new batch 
in color. This involved an all day job using of Ektachrome. In that way he learns the 
the same model in every photograph. The correct filter and exposure. From then on, 
light kept changing so Solowinski moved the with that emulsion, he shoots everything at 
girl to various parts of the studio to take the same exposure. He used to bracket his 
advantage of the natural light. When he — shots, one according to the meter, one under 
saw the set of color transparencies he and one over but this is no longer necessary. 
realized that each picture in itself was Solowinski uses a Weston exposure meter for 
satisfactory. But when the day’s shooting was both color and black and white. As he puts 
viewed as a spread the way it would appear it: ‘!| don’t try new equipment until | feel a 
on a single page, some transparencies were need for improvement. That’s why | didn’t 
warm, some were cool, some contrasty, others buy speedlight until daylighted color let me 
soft. down. And | won't buy one of those new 
The next day he bought speedlight color exposure gadgets while my meter is 
equipment! With the new lighting he can be working satisfactorily.’ 
sure that any single color transparency will When he first used speedlight he 
match others when he wants them that way. continued saying: ‘Hold it, hold it, hold it,” 


At left another 
editorial page 
for Seventeen 
and at right an 
illustration for an 
advertisement in 
the same maga- 
zine, deliberately 
planned to give 
the appearance 
of an_ editorial 
page. 
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as he had when he was photographing with 
incondescent or daylight. Now he keeps right 
on talking during the exposure and also lets 
the model talk without warning her that he is 
about to shoot. The speedlight is synchronized 
to both his Rolleiflex and the shutters on his 
8x10 view camera. He always shoots as fast 
as the shutter will permit when using speed- 
light because if the lights fail to go off he 
can recock the shutter and shoot again 
without ruining the film. At a slower exposure 
there might be a double image if the model 
were to move even a bit. 

He has several speedlight of a 
thousand watt seconds each. But instead of 
directing the light at the model he bounces it 
off the twenty foot ceiling. Incredible as this 


units 


may seem he is able to stop down to F/8 
stop furnishes 


with bounce light and this 


depth enough for most fashion photographs. 
lf he wanis more depth he directs a light at 
the model and stops down to F/10. In 
addition to daylight and speedlight he has a 
bank of fifteen five hundred watt lamps in 
reflectors overhead. These seventy five 
hundred watts of light provide overall illumi- 
nation that can be used with daylight or 
alone. But the job is the sole dictator of the 
lighting. 

Ray himself has no preference between 
the light sources. When he photographs on 
location he takes two or three speedlights 
along because he has learned to trust them. 
Through experience he can gauge and 
compensate for any loss of intensity due to 
large or dark areas. On location he prefers 
to use an Automatic Rolleiflex although he 
has found that a studio camera can give the 


At left a story 
illustration for This 
Week. Af right, 
another editorial 
page for Modern 
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same spontaneous effect when used with do not care what size color transparency a 
speedlight. The Rollei, however, is easier to photographer presents. Any size’ from 
handle and carry and he says he can shoot 2'%4x2%, up is satisfactory. Others insist on 
more pictures with it — and faster. a larger size. Whatever the demand 

Some clients, This Week, for instance, (Turn to page 58) 











Blue Ribbon Photograph 
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Newton, N. J. Modesto, Calif. 
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DATA: 


NOT FOR A long time has such an elaborate lighting 
setup been seen on this page. To the right and slightly 
in front of the camera is a high flood while at the left 
of the camera and close to the lens is a low fill-in. 
Then we have two reflectors, one at left front at a 45 
angle to the subject and another directly parallel to the 
camera-subject axis, at the right. Another light at the 
left is termed a back light and the spot at left rear 
was to illuminate the hair. The two remaining lights 
the background. All this refers, of 
course, to the left and right of the diagram and not 
of the subject. The exposure was 1/15th at F/8 on 
Panatomic fiim, developed in DK-50 (one to one) for 
6. minutes at 68. The print is a projection on 
Indiatone Brilliant, developed in D-52 (one to one) for 
two minutes at 68 . 


CRITICISM 


HERE WE HAVE a pleasant charming 
young subject. As this critic has remarked so many 
times before, who is to say exactly what is “balanced 
light’? We have no yardstick with which officially to 
measure light, but we do have accepted, if unofficial, 
rules to follow. 


are directed at 


portrait of a 


As a result when your critic judges a 
portrait his comments must be considered solely as his 
own opinion. 


This portrait was made with six lights and two 


reflectors. The same thing could be accomplished, 


perhaps to better advantage, with much less light but 
in the proper When one uses a number of 
lights, even though they are properly placed, a number 
of catchlights in the eyes will result. In this case all 
the catchlights except those at 11 o'clock should be 
removed, thus leaving the only catchlights which show 
Even with this correction the general 
lighting is still a little flat for a high key. The shadow 
under the chin is very disturbing and should have been 
retouched before making the print. The hair looks flat 
In our opinion the 
head is too small in relation to the picture area. While 
the considerable expanse of blouse or 


places. 


any balance. 


(it lacks life) and is very untidy. 


sweater does 
have some tone value and is not by any means a flat 
white there would have been an improvement had it 
shown at least some effect of texture. 

The negative is very well exposed and developed 
and the print seems well exposed and developed also 
except that the tone is a little cold. 
is pleasing and we imagine the subject was well 
satisfied although, with the teeth on both sides of the 
mouth in shadow, one gets the feeling that they are 
discolored and that, on the far side, there is a gap. 
An effect like this must always be guarded against 
when photographing an open mouth. 


The expression 











Keith and Gerry Cole with their 8x10 
camera, which is used for glamour 
shots, weddings and groups. 

















Special shots like these, for division 
sheets in school annuals, are made in 
the studio 
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Two typical Keith Cole school portraits — 
a Stanford junior at the left and a senior 


above. Uniform backgrounds are specified 
by the school, which also requires con- 
’ formity of lighting and head sizes. 


By Robert L. Eastman 


TO BUILD A PHOTOGRAPHIC PORTRAIT BUSINESS in ten years’ time to the place 
where it involves more than a thousand customers a week takes top quality and 
service — and also the good will that is obtainable best through community service. 
This is the opinion of one of the West Coast's outstandingly successful young 
photographers — Keith Cole of San Mateo, California — who at thirty-five heads 
three studios that annually photograph some fifty-five thousand people. 

Crediting much of his success to his charming and energetic wife, Geraldine, 
who managed the business by herself while he was serving as a Marine combat 
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One of Keith Cole‘s favorite portraits — identical 


twins with opposite expressions —- appears at 
bottom left. At right, and quoting Mr. Cole 
Top — “A view of our San Mateo studio, 


situated on a busy arterial highway, the E! 
Camino Real, which leads to San Francisco. Here 
we display 16x20 and 11xl4 window samples 
because much more car than foot traffic posses. 
We do not publicize to our local customers the 
true scope of our business because we do not like 
the stigma which seems to go with volume photo- 
graphy. We take as much pride and pleasure in 
satisfying the mother of a small baby, a bride, 
or a commercial customer, as we do in turning 
out a year book.’’ Center — ‘‘Our San Mateo 
reception room. The three prints of the same 
girl on the wall show black and white, sepia and 
color work for comparison. We have a constant 
supply of year books on the table for waiting 
customers to look at. The hall to the right leads 
fo the camera room and dressing rooms. The 
walls of the hall are lined with large framed 
sample prints of dogs, babies, weddings, etc., to 
suggest future photographs to the customers.*’ 
Bottom — ‘‘Our 30’x40’ San Mateo camera room, 
with 10 30 amp. circuits. The partition to the 
left houses our Graphics and ‘traveling’ cameras. 
On the other side is the art department where 
art work is done on copies, printing on negatives, 
etc."* 


photographer overseas during 
World War Il, Mr. Cole sums 
up his business philosophy as 
follows: 

1. A sincere desire on the 
part of Mrs. Cole and himself 
always “‘to give the customers 
our very best.” 

2. Affording the best pos- 
sible service so that school 
advisors and other customers 
will not be disappointed by 
late photographs. (Promptness 
of delivery is a serious matter 
with the Coles because they 
serve some forty schools and 
colleges.) 

3. Taking “‘a genuine in- 
terest in our neighbors and 
our community.” 

This latter activity, which 
has taken many forms, has 
brought “untold numbers of 
contacts and friends who are 
our best salesmen,’’ Cole be- 
lieves. He has been active in 
the local Kiwanis Club since 
1946, served a term as presi- 
dent of a local retailer group, 
put in a three year term as a 
member of the Board of Edu- 
cation of a high school serving 
a district of over a hundred 
thousand people (having been 
elected while only thirty by the 
largest number of votes ever 
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Upper left — We use these Beattie Portronic cameras for all high 
school and col e portraits, with 65’ lengths of film, each enough for 
approximately 35 sittings — veraging six poses each -~— per roll, 
allowing from three to eight minutes per sitting We use incandescent 
lamps for all sittings. Note that the camera stand is on a dolly, which 
speeds up the job of securing uniform head sizes because we set our 
focus as we begin work at each school Cameraman Jack Ahlert is 
Keith.’’ Upper 
is checking 
drying.’’ Lower left — ‘“‘This is a corner of 
our film ocessing room showing Mr. Wardy inspecting a developed 
roll of film We ourselves devised our processing equipment, which is 
quite simple in design The exposed roll of film is mounted on a 
spool above the developing level and is then wound down on a takeup 
spool after passing through the developer. When all the exposed film 


photographing San Mateo High School senior Gloria 
‘Here George Wardy of our processing department 


right — 
his roll film while it 


is on the takeup spool, the upper spool then slides to a position below 
the developer level and the film is wound back and forth in the 
developer, giving very even development Fixing and 
handled in the same manner loading and developing take approxi 
mately 17 minutes while fixing and washing require about 30 more.’ 
lower right — ‘‘All of our proofing is done yn Ozalid machine and 
here is Miss Joyce Kerr in action We ar 
350 proofs in eight minutes by this process 
develop to a constant density when proofin this method but we 
can certainly recommend it to anyone doing any volume of work at all 
In 1952 we were making proofs by sunlight or mercury vapor lamps 
which was slow and expensive. The Ozalid machine itself furnishes 
the power that drives the takeup and supply reels. The proof feeder is 
our own design and manufacture.’’ It is these innovations that make 
possible the Cole Studios’ volume 


washing are 


make more than 
essential that we 








given to a candidate for the 
office), has been chairman of 
an annual Community Chest 
drive, has served on many com- 
mittees fostering the welfare of 
young people and — in photo- 
graphy — is on the board of 
the Northern California Photo- 
graphers’ Association. ‘The time 
and effort put into civic affairs 
have been well spent,” de- 
clares Cole, ‘‘not particularly to 
improve our business but to say 
‘thanks’ to the community for the 
support it has given to the 
studios.” 


Keith Cole has been in 
photography since he was twelve 
years old, starting with the 
Turner-Richards Studio in Ta- 
coma, Washington, after he had 
attended schools in Minnesota 
and Washington. He moved to 
California in 1938, worked in a 
San Francisco studio for a while 
and then in the professional 
department of the Kodak Stores. 
In 1942 he started his business 
career in San Carlos, California, 
and soon after opened a studio 
in adjacent Redwood City. He 
now has three: in Redwood City, 
San Mateo and Parks Air Force 
Base. 


While he was in the armed 
forces, which he entered a year 
after establishing his business, 
Mrs. Cole — with the help of 


Top — ‘‘This is Joe Provenzano operating one of our 
modified Pako enlargers. We have altered this 
machine by silvering the mirror and removing all the 
glass surfaces, with the exception of the condensors 
and the lens. Without any loss of quality this has 
cut our spotting in half and has increased our printing 
capacity approximately 10 times.’’ Center — ‘‘One 
of our two printing rooms, this one designed mainly 
for printing weddings, commercial shots, murals and 
those portraits that do not lend themselves to the 
production methods used in the other printing room 
— 8x10 and 5x7 negatives, copy work and the like. 
The various enlargers and printers are all operated 
by electronic timers.’’ Bottom — ‘‘Mrs. Huddleston 
at work in one corner of our drying room. This room 
is also used for toning and for print sorting.’ 














































































































































































































Top — “Our custom designed coloring 
desk, placed neor the large windows so 
that the colorists may work by daylight the 
majority of the time, but with fluorescent 
light available when needed. The desk is 
designed so that colors and accessories may 
be put away in the drawers below of the 
end of the day We also train, to be 
colorists, housewives who want to do color- 
ing oat home on a piecework  basis.’* 
Center — ‘‘A section of our finishing room 
showing, in the upper right, two retouching 
machines and our current files (negatives 
made within the past year}, The spotting 
area is at the other end of the room where 
it is possible to spot by daylight. The 
prints come into this room sorted and the 
production line moves to the end where you 
can see the final checking and wrapping 
taking place. The negative preservers ore 
then promptly filed. The girls who are 
mounting ore using oa double coated 
pressure tape which we find adheres as 
strongly os dry mounting tissue and, for 
our purposes, is faster ond less tiring to 
use than a dry mounting press. In 1953 
we used approximately 250,000 mounts, 
aside from delivering as many or more 
unmounted wallet and identification photo- 
graphs.” Bottom —  ‘‘Comeraman Chuck 
Donnelly photogrophing a Girl Scout 

wos in the studio on a tour to help her 
earn her photographic badge. We are glad 
fo cooperote with the Scouts and. custom- 
orily use them as examples fike this while 
explaining ‘elementary picture taking’ to 
them.’ 


fourteen girls ——- success- 
fully carried on their first 
two studios. Fortunately 
she had been bitten by 
the photographic bug 
early in’ their camera 
career and had already 
become his star assistant. 
On his return from the 
service, seeking to avoid 
the slump that be be- 
lieved was inevitable (nor 
was he alone in that feel- 
ing) “because everyone 
had been photographed 
during the war years,"’ 
he got in touch with the 
local high school and 
latched onto the job of 
photographing the sen- 
iors—some five hundred 
of them. Today, and with 
very little actual soliciting 
of photographic business, 
the Keith Cole Studios 
are now. photographers 


for some _ twenty high 


schools, fifteen elemen- 
tary schools and _ four 
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universities and colleges, the largest institu- 
tions being Stanford University and San Jose 
State College. 

“Though asked to do many more,” 
states Cole, “we are now in a position to 
select only those which are the most lucrative, 
which know the value of quality and are 
willing to pay for it. Our contacts with most 
of our schools are made through students 
whom we photographed when they were 
underclassmen, through advisors who recom- 
mend us to other schools, or through high 
school graduates with whom we have worked 
who want to bring ‘their photographer’ along 
with them to college. 

“Other contacts are made through 
various engravers with whom we_ have 
worked. We have found that through our 
years of trying to keep our quality good and 
our promises honest, we have many unpaid 
and unheralded salesmen for our studios’ 
services. Just recently, for example, a former 
high school editor who is now in_ nurses’ 
training contacted us. With our help she 
plans to put out her hospital's first year book. 
This won‘t be a lucrative job, but it opens a 
new field and other such books will stem 
from it. We find that photography is like any 
other business. If you want people to give 
you repeat orders and to bring their friends, 
be sure they are receiving a good product to 
begin with. And also — charge enough so 
you will be able to do a good job. 


“Thanks to our present equipment,” he 
continues, ‘‘we are definitely planning to go 
after still more school business. A year or so 
ago we bought four Beattie Portronic cameras 
and now are using them exclusively for our 
university and college work and for most of 
our high schools. We spent a good part of 
One summer experimenting with these Beattie 
Portronics and with the film processing. We 
feel we have now worked things out to where 
portraits made with the Portronics will equal 
in quality any portrait taken on a split 5x7. 
| know this is contrary to some people's way 
of thinking, but we have been able to achieve 
the quality we maintain because we use 
special film supplied by Kodak, Ansco or 
Du Pont. This is a cut film base supplied in 
sixty-five foot lengths adaptable to the 
Beattie Portronic camera. 

“After this film is processed it lies as 
flat as any cut film and, of course, because 
the emulsion is the same as our regular cut 
film, it is equally easy to retouch. Because 
this film could not be handled with the usual 
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CAMERA SHOP 


Above — “Our Redwood City studio and camera shop, 
from which we branched out to our other locations. Here 
we photographed our first school, and we are still photo 
graphing graduates from that same school. This studio is 
located in the busiest section of Redwood City, so we 
maintain a constantly changing window display of well 
known localites which, we find, is our best advertising” 
Below — “One of our studio drape shots.” 








consume almost a hundred and twenty man 
hours. It's easy to understand why we like 
the Beattie Portronics.” 

This speeding up of the work has made 
it possible for the Keith Cole Studios to 
handle their biggest single job — the photo- 
graphing of several hundred men each week 
at nearby Parks Air Force Base. This assign- 
ment was not handed to Mr. Cole; his studios 
were chosen to act as base photographers in 
competition with some forty others throughout 
the United States. Although this project 
involves something like forty thousand sittings 
annually, each man is shown an average of 
four proofs. Processing, retouching and 
printing keep a staff of thirty-three people 
busy, some of them having been in the 
employ of the Cole Studios from the day the 
Coles opened for business. 

Going into greater detail about his 
operations, Mr. Cole says: ‘‘Whenever one 
of our cameramen is given an assignment it 
is his responsibility to write studio orders 
stating the size of each print, the day it is 
promised, whether it is to be mailed or 
picked up, and the cost. All down the line it 
is each employee's responsibility to see that 
the promised date is kept. A late order is as 





KEITH COLE 


type of equipment, we designed a special 
developing tank for it. Here alone, in 


developing, we have saved something like 


eighty percent of the time it normally took 
us to develop our cut film. With the use of 
the Portronics we have cut our average sitting 


unpopular as the mumps around the studios. 

“Our local school photography is done 
in the studios, if it for the 
students to come to one of them. All students 


is convenient 


time from eight minutes to three. We no 
longer have to load and unload holders, 
which job alone in a normal season will 


are given appointment cards three days in 
advance, this allowing ample time for hair 
preparation, clean shirt and neat clothes and 


Above left — One of Mr. Cole‘s 
favorite models, his daughter 
Geralyn, Left— An aerial shot 
of Parks Air Force Base, where 
the third of the Keith Cole 
studios is located 





A glamourous young Stanford 
skier, an 8x10 shot made for 
their annual, the Quad. 


the like. Naturally the bulk of our school 
work is done at the schools. Before we start 
an employee checks the wiring, the room to 
be used, and so on, so we won'‘t have a 
blown fuse or some other delay to hold us up 
while ten or fifteen students are waiting to 
be photographed. We set up the day before 
we are to start, make our tests, and have the 
year book editor or school advisor present 
to approve the background, head size, etc. 
We ask that a student be assigned to help 
the cameraman in names and 
addresses on the orders and we also insist 
on being furnished a list of the names of 
those to be photographed before we begin. 


writing 


“We allow eight minutes at the most 


between sittings, making four poses in street 
clothes and two to four in cap and gown. 


We do not complete the order until the 
student has seen the proofs and the camera- 
man tells him, as he is being photographed, 
that the proofs will be mailed to him 


accompanied with a price list and a letter 
explaining about returning the proofs, also 
that the prices will be less than our regular 
studio prices. It goes without saying that the 
photography must be good, and each student 
must receive a variety of poses, or the orders 
will suffer. 

“We feel that by mailing the proofs to 
the students, the parents then have an 
opportunity to look at them and make sure 
the youngster doesn‘t order more than the 
parents want to pay for. This, we think, is 
very important in holding the good will of 
the parents. Too often, in school work, 
students are high pressured into ordering 
more than the parents can afford. We prefer 
to look to the future and, by letting the 
quality of our work speak for itself, keep the 
friendship of the parents so that when they 
themselves want pictures, they will come to us. 

“When the order is placed we tell the 

(Turn to page 57) 
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YOUSUF KARSH OVERLOOKS NOTHING 


By L. V. Grover 


IF ANYONE DESERVES the name of that mythical army 
character — Kilroy — it would 
Karsh of Ottawa, Canada, because this amazing 
dynamo is forever on the go all over this universe. 


certainly be Yousuf 


Less than five percent of his camera work is actually 
accomplished in his studio. It was on a Friday night 
that Karsh unexpectedly telephoned me from the Town 
House in Los Angeles, Calif., to ask if | would be kind 
enough to open up our factory in Glendale (where we 
make our ColorTran and Groverlite lighting equipment) 
for him. 

My only previous contact with the man had been 
a talk over the telephone a year or so before and 
naturally | welcomed this opportunity of studying at 
range one to be the 
an opinion | 


close consider 
photographer, 
After all, it is a privilege 


shared by few to be able to meet some great man in 


whom many 
world’s greatest 


happen to 


portrait 
share myself. 
what 


life and see for 


tick.” 


any walk of one’s self just 


“makes him 


The first thing that struck me was his punctuality. 
He had proposed 9:30 A. M. He meant just that and 
that was the time he arrived, even though the city was 
unfamiliar to Obviously he had done 
in order to determine just 


him. some 


advance calculation when 
he would have to leave his hotel in order to keep the 
appointment promptly. Most photographers | know, and 
this includes many great masters of the camera, simply 
cannot be counted upon when it comes to being at a 
specific place at a specific time. I’ve been connected 
with this industry for 25 years and have met all types, 
both still and movie, but this man is the only one | 
can remember as having been punctual every time an 
appointment was made. In other words, busy as he 
was that day from 8:00 A. M. to 2:00 A. M. (that’s right, 
the next morning), he had planned his time — Point 
One of what makes Karsh the success that he is. 


Small in stature, energy bursts out of his very 


Professional 
Photographer 
June - 1954 


seams to such an extent that you feel it at once. The 
minute | met him | felt he was studying my character 
for a portrait and knew he understood at once what | 
was like inside. Within a very few minutes of idle 
conversation he would have known exactly how to pose 
me for a portrait that would have brought out every 
facet of my _ individuality. 

Reviewing then my own experiences for five years 
as a portrait photographer | realized one of the 
reasons | myself had “missed the boat’’ on so many 
sittings. Instead of spending those first few minutes in 
analyzing the customer, in making him “sell himself’ 
to me, | had always 
customer. 


tried to “sell myself’ to the 
So there you have Point Two in my own 
analysis of why the portraits which Karsh produces are 


whai most of us wish ours could be. 


Karsh is very honest. | had known by way of the 
“grapevine” that he used my lighting equipment at his 
Ottawa studio so | asked him for a 


mendation. 


letter of recom- 
He bluntly informed me that he could not 
recommend the lights he had because 
“fell apart.” Frankly, this amazed me but it also made 
me realize that if | eventually could secure such a letter 
from him, it would certainly not be fictitious. | told 
him | appreciated his attitude, that the equipment he 
had was already abandoned so far as we 
concerned and that our new 


honestly they 


were 
lights, those 
under the name of the 
Natural Lighting Corporation, were definitely superior. 
His answer was that if they were right in his opinion, 


he would be glad to recommend them to others. 


we are 


making and selling now, 


So — 
Point Three — he is honest in his opinions and not 
subject to favoritism. | 
felt in his portraits. 


believe this quality can be 


Of course | was more than anxious to have his 
valued opinion on our new designs, so | suggested that 
we give him a set for trial — at no cost. Oh, nol If 
they were worth owning, they were worth paying for. 











Politely he informed me that he was successful enough 
as a photographer to pay for any and all services 
rendered. He expected lots of service, he continued, 
and he expected to pay for it. | thought back over 
my contacts with many “greats” in all 
occupations but could not remember one of them 
unwilling to accept free anything they wanted or 
could use. Between you and me, most of them take 
such proposals for granted and, in fact, expect them! 
| certainly admired this trait in Karsh and it was far 
from what | had anticipated. Point Four — complete 
independence through not being beholden to others. 
After selecting from our line the lights he desired 
he proceeded to demonstrate a back light stand he 
had “invented” which consisted of part of an old 
stand stuck into a 6” motor pulley for a base, with a 
battered reading lamp shade on a socket, taped to 
the end. | made up my mind to build him a good one 
just for fun, so had my foreman make it up first thing 
Monday morning. 


types of 


It turned out to be a nice looking 
piece of equipment, folding to less than a foot overall 
with little legs extending to a 10” radius, while riser 
sections brought it up to as high as 30” while yet it 
weighed only a pound or so. | experienced the feeling 
of a father bringing a new set of trains home to his 
boy when | thought of the pleasure he would 
experience upon receiving such a neat stand compared 
to what he had been using. Later on Monday he 
phoned me to meet him at his hotel for a cocktail and 
short discussion — at 6:00 P. M.! 
no legitimate hours, 
around the clock. 


He seems to know 
and expects 
Point 


to work 
Five — Karsh makes every 


everyone 


minute count. 

He was saying goodbye to a group of local 
reporters when | arrived and once again, with some 
envy, | noted how closely his schedule was timed. 
Well — the new light stand was good, but — he called 
attention to the omission of any type of handle for 
adjusting the reflector. The intimation was that so far 
as grasping a hot socket was concerned, that might be 
all very well on a home made contraption like his but 
that if his device was to be turned into a finished job, 
then it should be done right to the last detail. | 
cursed my own stupidity for not caught this 
while could have 
There’s Point Six — 
point of a 


having 
wondering how he 
spotted the omission so quickly. 
Karsh grasps the 
diately. 

He said he had laid out for me 
wanted us to build for him in 
specific 


myself even 


salient situation imme- 
just what he 
lighting equipment, 
limits and the like. This 
question of weight is important to Karsh not merely to 
lessen burdens for himself or his assistants; he travels 
by air and has to pay extra for something like 200 
pounds of photo equipment wherever he goes. 

He then asked if | could obtain a red velours back 
drop, 10’ square, for a sitting of Cardinal Macintyre 
which he was to make on Wednesday morning and 
added that if | cared to, | could help him arrange his 
setup the night before at 6:00 P. M. so all would be 
ready for the appointment at 8:00 A. M. Wednesday. 
| phoned my wife to forget my supper and started out 


even to weight 















































































































Yousuf Karsh, photographed by Wallace Seawell 
of the Paul Hesse Studios, Hollywood, Calif. 

















for the red drape and two standards to support it, plus 
another set of our lights. When | 
already busy unpacking his 








arrived Karsh was 











8x10 Ansco and other 
equipment and had moved the throne in front of a 
doorway, over which we hung the drape. He had a 
helpful fellow named Jim with him for the work only 
it seemed to me that Jim merely 
Karsh did most of the ladder climbing, arranging 
everything very methodically and with an experienced 
eye for the minutest detail. 

As | only did | 
pains and trouble which were so obviously all in the 
day’s work with him (including many things | knew | 
never would have thought of in the days when | was 
myself behind a camera) but | felt | recognized Point 
Six that assures the faultlessness of his pictures his 





























stood there while 








watched him, not realize the 










meticulously careful advance preparation. 





Once the setup met with his approval he used me 
as a “stand in” 





and proceeded to take his light meter 
readings, being careful to shield the meter from both 
back and side light. 
ered to be a 
r/ 22: 






He decided upon what | consid 





lousy exposure time of one second at 






Even with a 14” lens he could have shot at 
one fifth or so, but | used my brains and kept my 
mouth shut. He made one exposure with my coat on 





and another with it off, to identify and compare our 
ColorTran system of lighting as against regular photo 
floods. 






He really meant what he said when he spoke 
about “testing.” 





Did | say he was shooting in color? 
Well, he was — 8x10 Ektachrome. 8:30 P. M 






It was 
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and he wanted the two transparencies processed that 
night so he could see the results at 7:00 A. M.! 

As for me, | would have hesitated to expect such 
service from anyone but, beginning to 
there were reasons why Karsh usually got what he 
telephoned Mrs. Wilson of the Tri-Color 
Laboratories and told her the story. She wasn’t even 
surprised! She had heard that Mr. Karsh was in town 
and was all prepared. She told me further that while 
she knew his demands to be exacting, he always paid 
for all overtime requirements and it was a pleasure to 
work for him. That | could agree with, having already 
found it so myself. After all, how many photographers 
would go to the trouble of making a complete advance 
setup, shoot two 8x10 “test strips’, and 
time to study them for possible 
working under such pressure? 

Being anxious myself, | got out of bed at 6:00 
A. M. and phoned Johnnie, the processor, to find out 
which transparency was the better, after which | went 
back to the hay for two hours of real sleep. Mr. Karsh 
called the next day and when | assured myself that 
he had used our lights to take the portraits | allowed 
myself a few moments of quiet satisfaction. 


realize that 


wanted, | 


then allow 


improvement when 


His next 


SUCCESS STORY | 


statement really surprised me 
without 


he knew very well 
my even mentioning it that | would have 
cherished a photograph of the two of us together. If | 
would meet him, he would be glad to oblige because 
he still had 20 minutes before plane time, plus the 
time necessary to reach the airport. Well, sir, for a 
man as busy as that to think of something he hadn't 
even been asked to do really floored me. Knowing 
he had a use for every moment, | just didn’t have the 
heart and suggested that | take a “rain check.” | 
think this was Point Seven — the genuine consideration 
for others which his constant needs for 
service and attention, all due to his demanding time 
schedules. 

Summing it all up, the thought occurs to me that 
| would hate to be Yousuf Karsh. | can shoot all the 
pictures | want, and a lot of them can be poor without 
arousing any undue comment. 


underlies 


Karsh daren’t make one 
bad shot — that’s the responsibility which accompanies 
being the world’s foremost portrait photographer. | 
would rather take life a bit easier so I'll continue being 
happy just making lights for him, and what's more | 
won't worry if all of them aren’t quite perfect because 
he has one final great Point — the virtue of tolerance. 


N TEXAS 








Otto, Johanna and Rudy 
By C. Thomas 


THE SEIDEL STUDIO had been awarded the commis 
sion of making the first over-all shot of New Braunfels, 
Texas. It was part of the celebration dedicating the 
newly completed water tower. 

With an 8x10 view camera slung over his shoulder 

a new one bought expressly for the occasion — 
Otto Seidel, unwittingly, made a ceremony of climbing 
atop the tall tower which was to be his vantage point 
for taking the picture while the mayor, who instigated 
the whole thing, remained safely on the ground, mak- 
ing jokes about how “high” photographers were. 


A photographer, sent from a competitor's studio, 
conspicuously present, wearing a huge badge 
reading “PRESS PHOTOGRAPHER.” He was there just 
in case Otto suddenly took a notion to drop through 
space; a thought that horrified Mrs. Seidel who was 
fearful for her husband's neck, not knowing Otto was 
more fearful for his new camera. 


was 


“Photographers lived dangerously in those days,” 
Mrs. Seidel recalled, thankful they were over. 

Back in 1915, Otto had little for photo- 
graphy. He was too busy perfecting the goose-step to 
please the Kaiser, who had a little army it took the 
whole world to stop. 


time 


Finally, World War | came to an end, the Kaiser 
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was retired to his woodpile, and Otto made arrange- 
ments to come to America. He had heard all about 
the nice — if uninhibited — parties the Yanks kept 
throwing in Paris engagements with the 
enemy, and jumped to the conclusion that where they 
came from must be a gay place to live — and that 
money must be plentiful and easy to come by. These 
suspicions were substantiated by the advertising cir- 
culated by the steamship companies to stimulate their 
business. 

The one thing that distinguishes the German people 
is their thoroughness. They have a perfectionist’s com- 
plex. Taking no chances on becoming lonesome in a 
new country, Otto up and married, and brought his 
young bride, Johanna, with him. 


between 


In real life, just as in fiction, it is 
that shapes the life of men. 


coincidence 


What was it but a coincidence that, just as soon as 
young Otto and Johanna got settled in New Braunfels, 
an owner of a photographic studio wished to unload 
Of course, Otto and 
Johanna were advised to lay scruples aside, and snap 
up this This their 
opportunity. 

“Back said Otto, “the work the 
photographers were turning out was vastly inferior to 


his business to the newcomers! 


timely chance. was one, great 


in Germany,” 

















Here they are: Jo- 
hanna, Rudy and 
Otto Seidel of New 
Braunfels, Texas, as 
told about in the 
accompanying — story 
by Mr. Thomas. 


that being produced here. In my town of 20,000 people 
there were just three studios and you had to hunt their 
hide-aways. Photographers were anti-social. They held 
themselves aloof and apart. The true artist type, you 
know.” 

What Otto and Johanna got for their money was 
a side street ground floor shack, one old camera, one 
old lens with a lens cap in lieu of a shutter, one thick 
and clumsy curtain and a 


slide glass plate holder, 


The Seidel Studio as 
it is today. 


little scenery painted on the far wall of the “camera 
room.” 


One of their competitors was a tailor by trade; 


the other was a jeweler. In the due course of time, 
one died, the other moved away. 

Back during this time, there was little a woman 
could do to assist her photographer-husband. But 
Johanna did all she could. She jiggled the babies who 
had the squirms, the 


she made faces at those with 
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nasty tempers to get them to smile for Otto who was 
having difficulty keeping them 
longer than his she held the little 
rigid with a pair of padded ice-tongs, or 
slipped them into a set of steel braces made for that 
purpose. At that time, pictures of babies with a wor- 
ried look on their little 


in focus with a lens 
arm. Sometimes 


darlings 


faces were all the rage. 


SEIDEL 
STUDIO 


Remember? 

But, be it these 
United States, a photographer with ability and a will- 
ingness to keep plugging, and especially a photo- 
grapher blessed with a wife like Johanna, is bound to 
make good and 1927 the Seidel Studio had 
advanced to an upstairs location on Main Street. And 


in Texas or anywhere else in 


so by 
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things kept on improving to the point where, in 1928, 
Otto and Johanna could take six months off and, with 
their two four- and six-year-old youngsters, visit their 
relatives in Germany. Six months in the old country 
were enough and they were ready to return, sure that 
their future lay in the good old U.S.A. 

In 1939 the Seidels built their own ground floor 
studio, modern in every detail. By this time their two 
sons had been put through college. Edmund, the older, 
holds a Master's degree in civil engineering and now 
lives in Lake Charles, La. But he did have a go at 
photography. During his senior in high 


year school 


SEIDEL 
STUDIO 


he was official photographer for the year book and 
when Uncle Sam 


seized him for the Navy he was 
and shoved into 
photography again. That was enough photography for 
Edmund who decided that too much of anything was 
too much. 

But Rudy. 

He's different. 

He went to college, and into the Army. Then he 
took a course at the Winona School. And 
suffered; his thin for 


given a_Lieutenant’s commission 


there he 


rebel blood was just too the 


damyankee climate. 


“We remember when we used to pick little Rudy's 
work apart,” said papa. “Now he criticizes ours.” 

This very happy. 
Rudy is just following an old family custom. 

“With a lot of said Otto 
“sometimes i'd let one or two slip through that weren’t 
up to our standard. Mama would hold 


makes both papa and mama 


prints to get out,” 


them up for 
see and than 
And | 
“Sometimes, mama would be exhausted. She would 
pick up a sad print and wonder out loud if we could 
get away with it — just once. I'd study the print, and 


me to 
that.’ 


say: ‘Papa, you can do better 


would re-do them. 


go make it over.” 
But did hear of anyone being 
enough to criticize mama’s work. 


we never tactless 


We suspect there is a little of the making of a 
prima donna way down deep in papa‘’s make-up. He 
likes to sing. In all you find 
choral groups — amateurs with professional skill who 
their singing Papa 
directs two such groups of voices. And he goes with 


German communities 


take seriously, and standing up 


them to other towns to entertain and to be entertained 
Papa was evasive about his musical background 


“In America,” he said, “everyone has to do so 
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many different things.” 


Both papa and mama Seidel can recall when it 
was popular for the town’s elite to hop over to San 
Antonio, Houston or Dallas for a sitting. It was just 
the smart and clever thing to do. The reverse of that 
now holds true. Those who go to “the city’ now for a 
sitting are looking for mass produced pictures at mass 
produced prices. 

Papa and Rudy use speedlight almost exclusively. 
Along with a new studio camera, they also have a new 
Macvan. In the print room there are four enlargers, 
a diffusion type, a cold light and two condenser types, 
one an autofocus. 

Samples of this studio’s portraits are unconven- 
tionally sharp. That is because their customers demand 
it. They did so right from the start! There was never 
the opportunity to turn out prints that would make 
sloppy retouching inconspicuous. As photography 
marched forward, there became more and more 
chances for mama to help papa. Mama is the colorist. 

“She is also the salesman,” said papa, proud- 
fully. “I! couldn’t sell anything; but, mama. . .” 

Mama does not resort to salesmanship, as sales- 
manship is generally understood. Mama likes people 
too well for her to work off her aggressions on those 
who consider her their friend. 

Mama is proud of papa; and she is just as proud 
of his work. She takes pride in showing off papa’s 





prints. She will put one of papa’s prints in a suitable 
frame to show, because it enhances the print. Can 
she help it if people want to buy the pictures already 
framed? 


Mama sees a print she believes will look better 
if gold-toned or blue-toned. She has pape get busy 
on it. And when she comes across a print she wants 
to color, she colors it. 


Actually, mama sells nothing. Liking people, she 
knows what people like. She lets them buy. And that is 
the one secret of selling. 


All of the Seidels are very gracious. They go out 
of their way to be friendly. For a number of years 
they spent a lot of time explaining different photo- 
graphic equipment to those who came to them for 
advice. Then the people came back for more _ instruc- 
tions. Finally, by popular demand, the Seidels put in 
a photo supply department of which Rudy is the man- 
ager, one that compares easily with stores in cities 
of over 100,000 population. 


For years the Seidels have been staunch admirers 
of Charlie Abel. They appreciate all he has done to 
advance the photographic industry and to place photo- 
graphers on a par with other professional men. And 
they attribute much of their own success to operating 
on an ethical basis, even when the going was rough 
— way back when. 


3-D — YOUR BEST SALESMAN 








A TYPICAL BIG STEREO ORDER 


By Russell C. Hanson 


PROFESSIONAL PHOTOGRAPHERS are missing the boat 
if they do not take advantage of all the publicity 
Hollywood has given to third dimensional pictures. 

Early in 1952, THE PROFESSIONAL PHOTOGRAPHER 
carried an article of mine in which | wrote of the need 
for a nation wide publicity campaign to acquaint the 
American public with stereo photography. At that time, 
too much resistance was being encountered by the pro- 
fessional in arousing customer desire for this new 
medium. By and large, people like to play follow the 
leader. Call it a fad psychosis, or whatever you like, 
but sooner or later, curiosity drives most of us into the 
fold for at least a glimpse of any current rage. Holly- 
wood’s forced entry into the 3-D field, an attempt to 
recapture the interest, and dollars, of the vanishing 
motion picture audience, has provided the photographic 
profession with a fabulous publicity campaign that far 
outstrips anything we, as a group, could ever have 
done. Millions are being spent to make the public 
third-dimensional conscious, and we are free to climb 
on the band wagon. 
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Those of us who tried to push stereo, back in 
1949, ‘50 and ‘51, will recall the difficult selling job 
we had. People “oh’d’ and “ah‘’d’’ over our stereo 
slides, but not many wanted to part with real money 
for their own 3-D pictures. They looked upon third 
dimensional color slides as a mere novelty. 

Amateur camera enthusiasts were amang the first 
to recognize the real enjoyment to be derived from 
stereo slides. Unfortunately, most of the portrait busi- 
ness comes from outside this group, and the bread and 
butter customers had to be alerted to 3-D. 

Much credit must be given to the David White 
Company (now Realist, Inc.), makers of Stereo Realist 
cameras and viewers, for their continuous magazine 
advertising program. Still, it required filmdom’s magic 
touch and initiative really to make the public 3-D 
conscious. 

I must confess to being out of touch with the 
present day portrait business, but | can vouch for the 
marvelous gains being made with stereo in the com- 


mercial field. In many instances, industry now con- 
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siders 3-D slides and viewers an important selling tool. 
Professionals who count on factory assignments for 
much of their livelihood, or who have joined the some- 
times elaborate photo departments found in many 
companies, will do well to work out stereo sales kit 
programs for their clients or employers. 


Several years ago, in another stereo article for 
THE PROFESSIONAL PHOTOGRAPHER magazine, | out- 
lined an extensive stereo assignment for an internation- 
ally known company. Sales kits—made up of a stereo 
viewer, about 30 slides, and a carrying case—were 
sent to all the company’s numerous foreign sales offices. 


The purpose of this stereo project was to enable 
foreign customers to see the factory and production 
facilities behind the finished product. 3-D’s real life 
portrayal opened the eyes of many overseas — gave 
them added confidence in placing orders for expensive 
machinery. All of this adds up to making the salesman’s 
job that much easier, and stimulates more customer 
attention and sales. Getting this point across to your 
prospective stereo customers is of utmost importance. 


Results over the past two years have proven the 
wisdom behind this decision to employ the stereo way 
to increase sales. The story of this company’s overseas 
3-D experiment is unusually poignant at this time, as it 
reveals a comparatively little appreciated outlet for 
stereo. This particular 3-D undertaking should be of 
great interest to those who are trying to solicit stereo 
business, because it will place them in the position of 
being able to awaken various commercial accounts to 
the international application of this revolutionary selling 
technique. 


In mid-August of last year, by way of introducing 
their completely new line of machines, a large company 
chose to use the stereo sales kit idea of presentation. 
Their entire sales force throughout the country was to 
be equipped with this 3-D innovation. | wasn’t called 
in on the project until the last minute, so to speak, 
and missed out on much of the preliminary shooting. 
However, | got my share of stereo photography, com- 
pressed into one hectic week of shooting — 1,650 color 
shots in all, and a wonderful trip besides. 


The story of this assignment is not important in 
itself, but I’m sure the telling of it will give some pro- 
fessionals and plant photographers added ideas on 
how, what, and why industry utilizes stereo. The added 
ideas we pick up from here and there can help bring 
extra business, or promotion, as the case may be, to 
those who can present a well-rounded stereo sales kit 
plan to factory promotional departments. Newcomers 
to the profession, and possibly established photogra- 
phers, may find helpful information in the incidents 
and suggestions which seem apropos to relate at this 
time. 


In either case, the purpose of this article is to 
present a running account of an actual stereo commer- 
cial assignment, pointing out some of the problems 
that usually pop up in work of this nature. In addition, 
I'd like to mention the successful application of stereo 
in the selling program of the company for which this 


photo work was done. 


Perhaps one of the first questions to plague the 
professional is the matter of travel expenses in connec- 
tion with commercial photography. As a general rule, 
the industrial account pays all travel expenses. Excep- 
tions may be found where the assignment is substan- 
ital in itself, and there is little actual traveling to be 
done. Most companies have formulated a travel ex- 
pense scale, and because this item is deductible, offi- 
cials are usually inclined to be generous. Personally, | 
let the company name a figure and make travel ac- 
commodations, and so far, | have never been dis- 
appointed. 


Getting back to the stereo assignment, the dead- 
line was but a week away when | was called into the 
deal. The regular Minneapolis plant photographer sud 
denly found himself behind schedule with the stereo 
shooting, and was being pressed to wind up a color 
movie training film. 


Things began to happen fast. A telephone call — 
could | go? How soon would | be ready to leave? 
No, | didn’t have to bring along any equipment — 
everything would be waiting for me at the location. 
And could | stay for an entire week? 


Well, | doubt that any two photographers ever use 
exactly the same list of shooting paraphernalia; and 
what’s more, | prefer my Quick-Set tripod when using a 
Stereo Realist camera. The hand crank elevator action 
makes it effortless to adjust the camera level to the 
most advantageous height. More than one shot has 
been improved because of this feature. Anyhow, to be 
on the safe side, | added my Realist camera, Weston 
light meter, and flash equipment to the list. As you 
have probably guessed, | ended up by using every 
extra piece af equipment. 


The factory's light meter was always in use else- 
where, and the tripod, an old style wood relic, was 
much too awkward to raise and lower for this type of 
work. | had to use my own camera for 96 shots while 
film fragments were being removed from the mechan- 
ism in the company’s stereo camera. | cannot lay claim 
to any occult powers, | just followed the advice given 
me by an experienced professional who always ad- 
monished me to bring along everything | thought nec- 
essary to use on any photographic assignment — don't 
count on someone else to make equipment arrange- 
ments for you. 


Anyone who has ever taken the Burlington Zephyr 
from Chicago to Minneapolis, and sat in a vista dome 
car, knows how beautiful the scenery is on this trip. 
From Dubuque, lowa, on up, the railroad runs between 
the majestic Mississippi River and sharp climbing hills 
and cliffs. The ride is certainly enjoyable. 

The next morning at the factory, the big rush got 
underway; but not until | had an opportunity to be- 
come somewhat acquainted with the head plant photo- 
grapher. The first thing | had to find out was the 
stereo shooting technique he had used on earlier shots. 
(My orders indicated | was to follow along with the 
same procedure, and when I’m being paid for a job, 
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The Idea Exchange 








We pay, on acceptance, $1.00 for each item we 
can use for this department. Stunts, gadgets, 
formulae, short-cuts, just so long as they are 
original with you. Long or short, illustrated if 
necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











SALVAGING ENAMELED TRAYS 
BY A. B. CHRISTENSON, LYONS, KANS. 


| have read many different suggestions for getting 
longer use from enameled trays which would otherwise 
have to be discarded because the enamel has become 
chipped or knocked off in places, and have tried many 
of them over the years. | have finally found that the 
best for this purpose. 
First give the tray a thorough cleaning and make sure 
it is dry. Then apply the paint and put the tray aside 
until the paint is thoroughly dry; leave it over night 
to be sure. | am still using for hypo a tray which was 
repaired in this manner. If the job is done in time, 
such a tray will still serve for a long while. 


new Porcelain Glaze paint is 


The paint 
can be bought at almost any hardware store. 


FOR EASIER OPAQUING 
BY G. M. BROADHURST, JESUP, GA. 


| have a furniture account which buys a lot of 8x10 
glossies and because the firm has no particular setup 
or space in which to make these shots (chiefly chairs, 
sofas and sofa beds) | have to work in their shipping 
room at night when the plant is not operating, using 
floodlights and an 8x10 camera with 12’ to 16” lenses. 
Each negative of blocking out after 
which two or more process negatives are needed for 
company name, 


course requires 


stock numbers and dimensions. 


For blocking out | attach a frisket to the back of 
the negative with rubber cement and then cut out the 
mask on a special desk with a light attachment (similar 
to a retouching desk only larger), using a brand new 
safety razor blade and making a very light cut through 
the frisket paper. Incidentally recently when | was out 
of frisket paper | coated a sheet of dry mounting tissue 
with rubber cement and it worked just as well. 

There being no local commercial artist | have to 
do all this myself and, what’s more, under pressure for 
time. Constantly | had to find a substitute for ordinary 
opaque because when the latter is diluted with water 
to spraying consistency for airbrush use it 
long to dry to 


takes too 
the point where it will not cause 
the negative to buckle and fail to lie flat on the contact 
printer. | now use a product to be found in any auto 
body paint shop, called primer surfacer, dark gray, 
which | dilute for easy spraying with lacquer thinner. 
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A very thin coating gives a complete opaquing result 
and the negative dries in five minutes or less without 
any curling or buckling. Yet this primer surfacer, so 
used, is flexible and does not seem inclined to crack 
or peel. It can be removed, if necessary, with the 
lacquer thinner without harm to the negative. 

Another point is that, once on and dry, this ma- 
terial is waterproof. When handling negatives in the 
darkroom it is almost impossible to avoid picking one 
up now and then with fingers hastily dried, yet not 
really dry. Later, after running through a batch of 
prints, one is likely to find red opaque stains on them, 
which means rewetting, rubbing off the marks, and re- 
drying. When the primer surfacer is used as an opaque, 
that danger is no longer present. 





| try to do it “their’’ way.) 

Photographers never lack for a common subject to 
talk about. After a half hour of shop talk, perhaps 
stretching a few points to make stories more interest- 
ing, we loaded the photography cart with film, floods 
and lamp tripods, long heavy duty extension cords, 
three way plugs — the list could run on for some time. 
Anyhow, most of you have done the same thing hun- 
dreds of times, so I'll skip that for now. 

All stereo shooting was to be done in one build- 
ing. The place was really jumping with workmen who 
were starting preparations for 
sales clinic. 


the company’s annual 
Booths were being erected, new machines 
were standing in a helter-skelter arrangement — and 
| was supposed to shoot approximately 1,650 stereo 
pictures in this madhouse. 


Anyone who has been confronted with similar 
shooting difficulties knows how important it is to estab- 
lish and continue friendly relations with 
employees if one expects to get any cooperation. 
Patience, respect, and a friendly attitude towards every- 
one, at all times, is requisite. Without their help to 
move heavy machines, arrange job setups on various 
machines, and without willing models to pose for the 
endless shooting involved, | 
pleted the assignment. 
chaotic 


the factory 


never would have com- 
In addition to the 
the heat almost unbearable. 
The air conditioning system was not ready for opera- 
tion, and temperatures inside the large Quonset-type 


building were pushing 100” most of the time. 


seeming 


conditions, was 


One hundred and fifty 3-D shots of each machine 
arrangement, plus the tedious work of arranging them 
in simulated factory production lines, was the order. 
Colored signs describing pertinent mechanical features 
were to appear in each scene. Remembering to include 
signs, the right ones, in every machine switch, plagued 
me to the end. (I have 2%, 
shots at home in which | 


rolls of exposed stereo 
failed to use any signs! 
Fortunately, | caught my error in time to correct it.) 
The shooting technique involved varying numbers 
of floodlights, depending on the area to be covered 
and, as | mentianed before, my Quick-Set tripod, Realist 
camera, and Weston light meter. | used six rolls of 
Kodachrome Type A, 35mm color film for each scene, 














and exposures ranged from F/8 to F/16, at one second. 
The factory employee models had to stand perfectly 
still for that comparatively long exposure, and hold to 
that same position for 150 shots. They did get a few 
minutes rest during film roll changes, yet very few 
shots were spoiled because of movement. 


Besides the intense heat created by floods and 
unusually high room temperatures, the inevitable fly 
was always around. Kill one and another would try to 
steal the scene, and the annoying things would either 
perch on the model's hand, face, or white shop coat. 
As a result, a few of our 3-D closeup shots contain 
some choice insect specimens. 

Shooting 150 photographs of anything in rapid 
succession can be tiresome, and frequent rewindings 
of 35mm film on a Realist camera are slow and rough 
on one’s fingers. The plant photographer had one of 
the boys in the tool room design and install large 
wind and rewind wheel handles on the camera, and 
what a relief that was. From then on, roll changes 
were done quicker, and my fingers got a break. 

| should mention here that black and white shots 
were made of each scene arrangement before shooting 
with stereo — a good point to remember. This was 
done to provide useable prints for the publicity and 
advertising departments. 


| won’t go into all the details about the many 
problems that had to be overcome to prepare each 
scene for shooting. Too many of you have faced that 
By Friday, the last day of shooting, 
| had become immune to continual scene spoilers; in 
fact, | felt neglected if the carpenters, carrying long 


situation before. 


boards, didn’t cross in front of the camera every so 
often. Anyhow, the job was finished and from what | 
was told, most of the shots were satisfactory. 


Flying home on a Northwest Airlines plane, skirt- 
ing the thunderstorm that blanketed the Minneapolis 
airport, | couldn't help reminiscing a little about the 
interesting trips and creature comforts | had enjoyed in 
the past, and all because of the smallish looking Realist 
camera laying on the seat beside me. It struck me as 
funny that few big photo assignments had ever come 
my way for black and whites — color shots, and 
particularly stereo, were the photos that not only gave 
me real enjoyment and excitement, but also the most 
remuneraion, 

Three weeks after the shooting job was finished, 
stereo kits were mailed to the men in the field. The 
company’s large sales force contacts a wide variety of 
industrial plants throughout the country, and the im- 
pressive cash outlay for this stereo undertaking is be- 
ing weighed carefully against the results. So far, the 
enthusiastic reports being in by their salesmen 
indicate a tremendous success for the program. 


sent 


Professional 
photographers 


photographers, plant 
and promotional departments, 
should again look into the advantages possible with 
stereo. Really good stereo sales slides require the skill 
of professionals, for best picture composition and light- 
ing. Perhaps an active selling job on stereos is the 


old and new, 
sales 


best way to convince new accounts that they should 


use this unique selling tool. 


Keith Cole 


Continued from page 47 


that be notified by mail 
finished work is ready. 
weeks for 


student he will when the 
We allow from two to four 
depending on the time of the 
If the photographs are ordered before Christmas 
and are wanted for Christmas delivery, we 
payment in full for the order. In that 
able to have an even flow of printing, retouching 
etc., going through the studios. The finished orders, 
when they are paid for in full, go out faster, also. 
“In our experience the post office serves as a very 
fine means of delivering work, so we have a full time 
wrapping and mailing department. We mail hundreds 
of orders C.O.D. and find that our rate of delivery is 
much faster than attempting to deliver personally, at 
least in the case of out of town schools. We try to 
avoid having orders stacked up waiting for delivery, 
not only because of their 


delivery, 
year. 
require 


way we are 


being a fire hazard but 
because frames and mounts can get weatherbeaten if 
they are on hand too long. We mail all finished orders 
just as soon as they are completed, and because word 
of this gets around, it also encourages some of the 
tardy students to return their proofs with orders. We 
require, and so state in our letter with the proofs, a 
one-third deposit on ali orders. If the order is 
accompanied with payment in full, we pay postage on 
the finished work; if the order is to be mailed C.O.D. 
for the balance, the student pays. 

“We shoot our college accounts in the individual 
dormitories, in the year book office, or anywhere else 
where our setup can be accommodated. We have our 
own backgrounds, necessary drapes for blacking out 
windows — whatever is likely to be needed we take 
with us. At Stanford, during the first year we photo 
graphed the we discovered that 
convenient we made it for them to get to our camera 
man, the more students we photographed. We moved 
our setup from one dormitory or fraternity house to 
another approximately ten or fifteen times and as a 
result photographed a third more than had been taken 
the previous year.” 

Perhaps the reason Cole has been able to obtain 
and keep competent, loyal help is because his studios 


students, the more 


have what he terms “very definite policies that have 


proven themselves many times.’ He lists these under 
eight headings: 
1. Full time employees are on a yearly 
None are ever laid off during the slack season. 
2. Employees have always been paid well, have 


been granted sick leaves when needed, and have had 


salary 


paid vacations. 

3. Employees enjoy many social affairs annually 
and all workers are treated as personal friends of Mr. 
and Mrs. Cole. 

4. Employees work seven and a half hours a day 
because Cole feels that “a good plant must be run on 


57 


Professional 
Photographer 
June - 1954 








a business like basis; consequently it is difficult to 
find anyone in the studios after the 5:30 P. M. closing 
time.” 


5. The philosophy has been maintained that good 
photographs cost money. Therefore, though the studios 
are among the bigger firms photographing schools in 
Northern California, they are also known as 


among the higher priced establishments. 


being 


6. Work is always ready on the date it is promised, 
a policy well known and understood by both customers 
and employees. 

7. The only dissatisfied customers the studios have 
are those who occasionally say they are not pleased 
with their photographs. “If a customer is not happy,” 
Cole explains, “we would rather tear up the prints and 
start over than attempt to deliver a job that would not 
meet the customer's and our own approval.” 

8. The studios, including the laboratories and work 
rrooms, are always orderly and clean. As Cole puts it: 
“It is our feeling that the cleanliness of our studios is 
reflected in the quality of our pictures.” 

Perhaps one of the biggest reasons why youthful, 
exuberant, Keith Cole has enjoyed what 
already appears to be a full measure of success for the 
comparatively few years he has been in business is 
that photography is more than just a business to him. 
“LT still consider it a hobby,’ he declares. “One reason 
is that | have two young ladies in the family, one 
five and the other twelve, who constantly prove to be 
a source of photographic inspiration to me.” There's 
evidence in the windows of Cole’s studios that this is 
a true statement, too, for there you will always see one 
or both of his pretty children pictured in a variety of 
settings and in the best of mountings. Keith Cole seems 
not only to like his business and his community; his 
family seems important to him also. 


energetic 


Ray Solowinski 
Continued from page 35 


Solowinski is prepared to meet it. 


The extra expense 
due to using 
the client to 


color film is a matter for 
consider. The photographer, however, 
has a monetary reason behind his decision to process 
color film at the studio or not. If he has taken a 
batch of film and finds an accumulation of fifty sheets 
or more at the end of the day, he has the work done 
in the 
about 


large size 


studio because a developing kit only 
thirteen dollars instead of the seventy-five it 
would cost to send it out. If he has a small quantity 
of film he has it processed outside because the charge 
is then nominal. 

Solowinski uses the daylight facilities of his studio 
when he can but admits frankly that the twenty foot 
ceiling has commanding 
height. If the skylight were lower the sunlight would 
strike the studio in a position where it could be 
combined with speedlight. As it is the light hits a 
spot far above any model’s head, certainly that of a 
Junior Miss. To control the quantity and intensity of 
the daylight there are thin light curtains at the windows 


costs 


no advantage over a less 


and below the skylight. With these Ray can diffuse 
the light or cut it off from certain spots and direct it 
at his will. 

He frequently combines incandescent with daylight, 
using a weak fill-in light on dull days and a more 
brilliant one when the day is Although the 
studio faces west it has a brightness far greater than 
one would expect from that exposure. A hotel facing 
the studio reflects the sun into the windows early in 
the morning. The light sometimes makes delicate 
patterns on a paper background. When this happens 
and Solowinski wants to use the pattern in a color 
shot he exposes first for the pattern without artificial 
light, then flashes the figure with speedlight. 

His speedlight equipment has advantages in photo- 
graphing children and dancers, although Solowinski 
doesn’t consider it necessary for most black and white 
photographs. He _ thoroughly 
children and dance enthusiasts. 
no need to 


sunny. 


enjoys working with 
With his flash there is 
a child with the necessity for 
absolute quiet when he shoots; nor need he catch a 
baby at the height of an act or when it pauses between 
movements. He can depend on the light catching and 
freezing any motion. 


impress 


While he’s best known for Junior Miss fashions, 
Solowinski recently did a 
Sewing Machine Company. The 
different those he usually 
magazine and advertising work that he 


catalogue for the Singer 
problem was so 
from encounters in his 
found it 
exciting. He also got pleasure out of doing a series of 
publicity pictures for a lingerie account. He was shown 
the pictures that had been provided for salesmen the 
year before. Each had the same black background and 
the merchandise was draped on the girl in such a 
haphazard way that it didn’t matter whether she was 
real or a dummy. 

Solowinski had a free hand and had great fun 
creating an imaginative series of lingerie pictures that 
resembled national than the 
“buckeye” pictures the salesmen were accustomed to. 
Yet despite the editorial feeling he did not lose too 


many details on the merchandise. 


advertisements rather 


Ray Solowinski is 
still a very young photographer and there’s no precise 
guide to what direction he'll turn next. There’s one 
thing sure, though, he’ll neither stand still nor turn to 


narrow specialization. 


The Marketplace 








Where addresses are not given, a postcard re- 
quest will bring them to you promptly. 

NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers or 
distributors. 











. Speedlight Center’s latest device eliminates necessity of 
carrying speedlight battery pack in 
light weight battery pack slides into 
(aluminum enclosure screwing 
socket) and is held fast by 


separate case. Instead 
Battery Pack Holder 
camera into tripod 
clamp. Thus with 


underneath 
springlike 
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Speedlight Center's new i 
camera-attached battery DON'T JUNK THAT CAMERA! 

pack holder. We specialize in quality custom-made bellows for all 
cameras, domestic or imported, modern, obsolete or dis- 
continued. Made from genuine leather or Vinyl with 
satisfaction guaranteed. Tell us your problem and ask for 


prices. 
W. |. WILLIN & COMPANY 


5234 E. Valley Bivd. Los Angeles 32, California 











and view finder with coupled automatic parallax compensation; 

new lens mounting requiring only Yeth turn to remove lens and 

equally quick substitution with distinctive click indicating that 

lens is properly seated; lever for simultaneous film advance 

and shutter wind replaces former winding knob; one shutter 
speedlight unit fixed to camera bracket to serve as sturdy speed dial for all speeds which can be set before or after 
hand grip and reflector in fixed position with no lamps to winding; automatic exposure counter; builtin self timer for up 
change, cameraman‘s other hand is free and he is ready to © 10 second delay; builtin synch. for flashlamps and flash 
shoot at all times. Finished in black crackle to blend with tubes; hinged back for easier loading; exposure meter which 
camera, holder is now available at $8.95 to fit 4x5 Graphic; may be coupled to shutter speed dial; wide selection inter 
will be ready to fit almost every camera in near future. changeable lenses from 35mm to 400mm. (Illustrated) 
Complete outfit of Mighty Light De Luxe speedlight, battery 
pack and battery pack holder costs $93.90. (Illustrated) The new M3 Leica 

camera, 

-Harrison & Harrison now offer their Light Corrector Discs, 
precut in sizes 5 and 6, in Gelatate (gelatine coated acetate) 
and supply them with every Harrison color meter attachment 
for G-E, DW and Weston meters. Discs, marked for ready 
identification, are packed in unique book arrangement, 
separated by tissue sleeves, the whole closed with clip which 
also serves as tweezers for removing discs without touching 
with fingers. Filter holder containing two pieces optical glass 
is included. Complete set of 22 discs, with color meter 
attachment, sells at $33.45 for size 5; $37.45 for size 6. 
(Hlustrated) 


‘ Ansco, Binghamton, N. Y. now offers its noted folding 
miniature camera —- Ansco Koromat — with F/2.8 lens at 
new price of $112.50 as compared to $125.00 for former F/2.0 
model. New camera is identical with former model except for 
The Harrison & Har- lens which is coated, color corrected F/2.8 Schneider Xenar. 
rison light corrector Features are rapid film transport which automatically counts 
diecs in their unique exposures and resets shutter after each exposure; split image 
type coupled combination range and view finder; double 
exposure prevention; depth of field calculator; film reminder 
index; Synchro-Compur shutter with nine speeds from one to 
1/500th second and bulb, M-X synch, for flashlamps and 
flashtubes. Flash unit costs $8.95; carrying case $12.50 
(Illustrated) 


book type package. 


Another new camera from 
Ansco — the Karomat. 


Meyer Opticraft, Inc. have useful item for commercial 
photographers in Hugo Meyer Optical Bench, extensively 
employed in industry and now adapted for photography. With 
this up to 30x enlargements may be made of small objects 
such as stamps, coins, jewelry, watch movements, intricate 
parts and the like. Simple and sturdy, bench consists of 
basic frame on which are mounted tripod assembly for holding 
camera and stage assembly for holding object. Photographs 
can be made at any angle by moving either stage or camera, 
operator controlling movements by means of fine adjusting 
mechanisms. Lighting on stage is controlled by lamps mounted 
on swinging arms. (Illustrated) 


° Aristo Grid Lamp Products, Inc. announce new H. | 
(High Intensity) Replacement Grid Lamp designed as_ inter 
changeable grid in standard Aristo units for use with negatives 
from 35mm to 2%x3'%. With this grid those who have 4x5 or 
5x7 enlargers with proper lenses can enlarge smaller size 
negatives with same speed, quality and precision heretofore 
The Hugo Meyer only possible with enlargers designed for smaller sizes. New 
optical bench. H. |. measures 3°%4x4 but contact terminals are extended to 
fit Aristo units for Omega DI1, Standard 4x5 Kodak Precision 





Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
photomounts, etc. 





Stamp in Gold, Silver, or Colors 


See your dealer, or write to 
. E. Leitz, Inc. present new M3 Leica Camera which, while 


ek replacing earlier models, is distinguished addition to Leica WYMAN ENGRAVING COMPANY 


i Mass. 
family. M3 — 35mm of course — features combination range 36 Washington St Boston, Mass 
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Books We Think 
You Showld Haue 


as a service to our readers, 


count or C.O.D., but only if, in our considered opinion, 


_] PRINTING WITH VARIGAM 
By M. Richard Marx $ 
] PHOTOGRAPHING YOUR FLOWERS 
By John P. & Mary Alice Roche 
35MM PHOTOGRAPHY 
By Jacob Deschin 
| GRAPHIC GRAFLEX PHOTOGRAPHY, 
By Morgan & Lester 
[] ANNUAL PHOTOGRAPHIC 
MARKETPLACE — 1953 
] THREE-DIMENSIONAL PHOTOGRAPHY 
By Herbert C. McKay 
] THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 
[] PAINTING WITH LIGHT 
By John Alton 
HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 
BETTER COLOR MOVIES 
By Fred Bond 
|] PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 
[] HOW TO PAINT WITH AIR 
By Frank J. Knaus 
] PICTURE FRAMING 
By Edward Landon 
| DEVELOPING 
By C. I. Jacobson 
] PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 
[.] SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
[] THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
PHOTO OIL COLORING 
By Lucille Robertson Marshall 
] LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 
] UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE, 1954 
}] KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
| TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
COPYING TECHNIQUE 
By George B. Wright 


10th Ed. 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


519 Caxton Building 





We seldom carry books in stock and advertise these chiefly 
especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 


they 


will be a valued addition to a studio's reference library. 


1.95 


3.75 


5.00 


6.00 


1.00 


5.75 


3.00 


6.75 


Cleveland 15, Ohio 





CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 








for 47 years -and with satisfaction 


— professional photographers — Blue Print and Photostat 
workers — X-ray and chemical laboratories — school and 
industrial plants — all have used Probus Paint. 


WOLFF & DOLAN 


5550 California St. 
San Francisco 21 











B, all standard 5x7 units and Kodak Standard 5x7 Autofocus. 
Changing from regular lamp to H.!I. is simple matter. All 
speed and sharpness of condenser set is retained but grain, 
dust and surface scratches are greatly subdued, reducing need 
for print spotting to minimum. Because of speed at which 
H.|. grid can print, possibility of vibration (which is magnified 
many times when enlarging from 35mm to 8x10 or larger) is 
greatly reduced. H.!. lamp is available in ‘‘Vari’’, W45 and 
B64 colors to fit units listed. ‘‘Vari‘’ (blue green) color is 
supplied unless otherwise specified. Price $10.75. (Illustrated) 


Aristo’s new high 
intensity replacement 
grid lamp. 


. Brumberger Sales Corp. add to wide line new, inexpen 
#1314 Rocket Slide Projector for 2x2 slides in metal, 
glass, plastic or cardboard mounts. 200 
watts, with builtin slide carrier either 
right or left handed persons. tilting 
device assures perfect aspherical 
condenser system; coated, corrected lens All steel 
construction, built into handsome luggage type carrying case. 
Projection lenses of five different focal lengths also available. 
Price $39.95. (Illustrated) 


sive 
Blower cooled type, 
easily operated by 
Fingertip micromatic 
screen centering Has 
color 


A new slide projec- 
tor from Brumberger 


— the #1314 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


3605 So. Burdick St. - - Kalamazoo 2, Mich. 
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STUDIO & RETOUCHING EQUIPMENT 
MEANS SUPERIOR QUALITY AND 
LOWER OPERATING COSTS FOR ¥OU 











VAN BILT brings you the most ad- 
vanced retouching equipment on the 
market today featuring: 


@ Three dimensional vibration for fine realistic 
texture. 


@ 7200 or 3600 built-in strokes per minute for 
efficient, personalized retouching 


@ Smooth, controlled oscillation limited to nega 


tive carrier only 
$ 50, 
Model PM 532 99 Factory s 


== r ‘97%; 
4” magnifying glass assembly Model PT 531 FACTORY 
optional $10.00 Available in green, brown, or blue 
Model PM 532 S, identical to machine v 1 PT 51} identic al to machine 
above, incorporates stipple-type vi- above, incorporates stipple-type vi- 
bration, only . $ nt $ 


All Plesiglass BABY HOLDER D POINTER NOW AV 


ew, improved design 
ort {st 
B® Novel, quick-opening design cde 
w Sanitary, safe—impossible to 

tip over 


ek a ois $1200 
$1575 





higher in Canada and other foreign count 


ORDER THRU YOUR EE 
DEALER OR WRITE VAN BILT MFG. CO. WRITE FOR 


BOX 1701 LINCOLN, NEBR. 








Pees eeseeeeesy 
a = Write today for 1954 


five new 


“ snes s BIG 54 PAGE 
7 CATALOG 


® SALES IDEAS . . . PROMOTIONS FOR 

Amglo Corporation have introduced five new models a PHOTOGRAPHIC STUDIOS, CAMERA 

Ultra High Efficiency Trigger Type Flashtubes with reflective Es STORES o- LOW COST GIVE AWAYS .- 
bases of tarnish proof Alzak aluminum. Neoprene bushings THAT INCREASE SALES AND PROFIT! 


provide electrical insulation for flashtube, also act as resilient 


mounting protecting from mechanical shocks. Reflective * MAILERS * ENVELOPES 


mounting disc, increasing reflectivity and providing more light £ 3701 Nicollet Ave. 
coverage, is attached to reflector by means of two screws PIERCE COMPANY Minneapolis 9, Minn 
Tube focal point is adjustable without removing pyrex cover Ba 

glass. This basically new design permits very shallow light BSeeaegeeeeEtses& & 


weight lamp heads; eliminates large light absorbing area 


caused by older types of tube basing. Directly soldered leads 
eliminate electrical losses and arcing. Higher power ratings FREE ON | 
have resulted and from 50,000 to 100,000 flashes per tube 


are not unusual. IIlustrated, from left to right, showing tubes Our new 1953 
designed for voltages of 900, 450, 450 and 180 to 300 REQUEST! Catalogue which 
Model 78R9RB, for 2,000 to 2,500 volt operation, not shown a de cri 13 
(Illustrated) : , “ ribes and il 

lustrates our wide line of services which 


FILM HOLDERS REPAIREDsscooe as =~ mean extra profit for you — everything 
SB aN in coloring from miniatures to oil paint- 
"| @ Our y efficient production ° : . : 
methods enables us to offer this service ings, in a range of prices to fit the 
at relatively low cost. pocketbook of any customer. 
@ Repair and Rebuild 
studio eqyipment Write for it today 


THE WALTER GAEHLER CO. 
Hoffman Professional Camera Repair Service 


Ices : 
F.0.8. FACTORY. J 18 Montieth St. « Bklyn 6. N. Y. 510 South Clinton St. Syracuse 2, N. Y. | 
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Costs you only $12.50. Sell it for $25. to Get traffic-stopping display sample. Specify 
$100.! From your negative, photo or snap- man, woman or child. Send $12.50. Refund- 
shot. A beautiful oil painting, likeness guar- able when sample is returned. Or, forward 
anteed, 16'’ x 20'', mounted on masonite, "egative, photo, snapshot; specify color hair, 
16''x 20’’, mounted on ma- solid oak frame. IF CUSTOMER IS NOT eyes, clothing. Send $5. Balance C.0.D, NO 
sonite, solid oak frame. SATISFIED, MONEY REFUNDED. RISK! GUARANTEED! START NOW! 


A MONEY-MAKER FOR YOU! 





FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 


Any size up to 5x7—$1.75; 8x10—$2.25; 
11x14—$3.00; 12x20—$5.00. New Slides— 
4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St., San Antonio, Texas 











masterpieces 
of enlarging 
perfection 


SIMMON BROS., INC. 
30-28 Starr Avenue 
Long Island City 1, N. Y. 








r—olor 


& $280, STAND 


foot stond 
| may be 
| used with o BOOM 
ADAPTER or 
with SCRIMS 


“ruaos) 


, ABSOLUTE 
LIGHT | 
. WRITE Fos ruRTRES 
imroamaTion 
NATURAL LIGHTING CORP oma 


OZ—4iO-—r 
ae ee 
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WRIGHT GALLERIES + 743 FIFTH AVE. »- NEW YORK, N.Y. 





TOO LATE TO CLASSIFY 


STUDIO FOR SALE — PORTRAIT, COMMERCIAL and Finishing, 
with good income property. Small town, northwest Pennsylvania. 
Write S-74 care this journal. - 





SKILLFUL RETOUCHING — ETCHING. Reliable and reasonable. 
Barry, Box 6035, Metropolitan Station, Los Angeles 55, Calif. 

6-1c 
NEGATIVE RETOUCHING High quality, reasonable prices. 
L. Dee, 1201 N. E. 149th St., North Miami, Fla 6-1c 


COLORING, PRINTING, Retouching. Reliable portrait finishing 
at lowest rates. Send for price list. Colonial Portrait Service, 
346 Gregory Ave., West Orange, N. J 6-tf 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted"’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his ad- 
vertisement for a position, if only with a postcard. The 
publishers will appreciate being advised when employees 
fail to accord this courtesy to employers. 











PORTRAIT — COMMERCIAL photographer, 17 years experience, 
operator and darkroom technician. Married, age 38, one child, 
desires steady position with reputable studio. No coupons. 
Write N-47 care this journal - 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago 
4, Wl. 4-tf 





RETOUCHING, ETCHING — professional work, best quality. 
Prompt service. Arthur Crowell, Professional Retoucher, Box 
1656, Tulsa, Okla. - 


3c 


The Fay 
OR DYE = FER PRINTS 


cruice 
FOR THE PROFESSIONAL 


so cans were: ape co. 
317 MARKET ST. * ROCKFORD, ILL. 





POST CARDS 
AT WHOLESALE 
Fine Black & White or Sepia’ Picture Post Cards in 
small runs at lower prices Hotels, Restaurants, 
Industrial, etc. are your customers. 
Send for Folder W — on your letterhead. 


ARTVUE POST CARD CO. 
225 Fifth Ave. New York 10, N. Y. 











Organizations 


Prof. Photog. Assn. 
of California 


July 9-12 





City 


San Francisco 


Headquarters 
Hotel 


Palace 


Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 


For Information 
Write 


Henry L. Newman, Sec., 
5761 64th St., Sacramento 





Tennessee Prof. 
Photog. Assn. 


July 10-12 


Nashville 


Hermitage 


John W. Tallent, Sec., 
611 S. Gay St., Knoxville 





Virginia Prof. 
Photog. Assn. 


July 18-20 


Old Point 
Comfort 


Chamberlin 


Mrs. Rita Clarke, Sec., 
2701 Chamberlayne Ave., 
Richmond 





Texas Photog. Assn. 


July 24-26 


Brownwood 


Brownwood 


Harper Leiper, Sec., 
1009 Isabella St., Houston 





Photog. Assn. 
of America 


Aug. 29-Sept. 3 


Chicago 


Conrad Hilton 


Fred Quellmalz, Jr., Exec. 
Sec., 152 W. Wisconsin Ave., 
Milwaukee 3, Wis. 





Photog. Assn. of 
New England 


Sept. 12-14 


Swampscott, 
ass. 


New Ocean 
House 


Anton Hanania, Sec., 26 
Emerson St., Newton, Mass. 





Rocky Mountain 


Prof. Photog. Assn. 


Sept. 12-14 


Denver, Colo. 


Albany 


John C. Maxwell, Sec.. 
3356 S. Broadway, 
Englewood, Colo. 





Prof. Photog. 
of Louisiana 


Assn. 


Jan. 23-24 


1955 


New Orleans 


Monteleone 


George W. Shorter, Sec 
1490 Fairfield Ave., 
Shreveport 





Oklahoma Photog. 
Assn. 


Feb. 20-21 


Tulsa 


Wm. H. Krouse, Sec., 
311 E. Broadway, Fairview 





Photog. Assn. of 
Michigan 


Feb. 


20-22 


Lansing 


M. Lee 


) Harding, Se 
Terminal 


Arcade, Muskegon 





Prof. 
Assn. 


Arkansas 
Photog. 





Mar. 5-7 


Little Rock 


Earl L. Saunders, 
2121 Chester St., Little Rock 


Jr., Sec., 








EXPERIENCED AND RELIABLE 
Newman, 652 W. 163rd St., 
OIL COLORING for 
50c. Toned prints 
sample. Lillian Wommer, 


preferred. 


PROFESSIONAL RETOUCHING and coloring. Quality work and 
Jetta Youngblood, 


excellent service. 
bus, Ohio. 


retoucher 
New York 32, N. Y. 
8x10, 75c; 
Many 
Shakopee, 


studios — 


accepts 


years 
Minn. 


orders. 


5x7 and smaller, 
experience. 


1683 N. 4th St., 


Elsie 


CUSTOM RETOUCHING 


5-2c Personalized attention. 


Send 
6-4c 


Colum- 
6-1¢ 


PHOTO “COLORING wanted. Send for free trial print, prices. 


Mrs. Virginia F. Brown, 23 Pearne Ave., Cortland, N. Y. 


EXPERIENCED RETOUCHER. 
Send sample, state 
28th St., Oklahoma City, 


rates, mail 
Route 2, Boise, 


reasonable 
M. Boggs, 


QUALIFIED RETOUCHERS for 


Prompt 
requirements. 


Okla. 


EXPERT RETOUCHING — Satisfaction guaranteed. 
careful and prompt 


Idaho. 


orders 


attention 
Zoe Stroud, 


dependable year 


to mail 


1220 N.W. 


6-1c¢ 


orders. 


6-1¢ 


Fast service, 
attention 


6-1 


service. 


Enterprise Retouchers, 12716 Sprecher Ave., Cleveland 11, Ohio. 
6-1¢ 180 N. Wacker Dr. 


state requirements. 


St., Dept. R, Hartford 5, Conn. 
EXPERIENCED NEGATIVE 


service for all 
Broadway, New York 33. LO 7-6210. 


year 


Skillful 
Planet 


round 


for professional photographers 
corrections. Send sampl 
Retouching Service, 89 Sig 


Reliable and 
Herfa Kramer, 


retoucher. 
studio work 


Draw Track Background for 


Different Settings—Quicker 
(color monks or velour) 


2-in-1 Black & Gray _+» 


Reversible cloth & mounted 
54” width roller x 96” $13 
54” screen & 1-stand $22 
72” width roller x 96” $18 
72” screen & 2-stands $34 
(wall style to 150” wide) 


CAMDEN ARTCRAFT CO. 


only 
e and 
ourney 


1-12c¢ 


prompt 
4500 
3-4c 


21 PORTABLE 
ROLLER SCREEN 


Chicago 6 





2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 

Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 
and School Work — Send for Descriptive Literature. 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif 
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Books We Think R BRUSHES 


end f yr 


AIR BR 
You Should Have sgt 


RBRUS 9 41, Wh Catalo 
We seldom carry books in stock and advertise these chiefly OLD eo AVE CHICAS 3 
as a service to our readers, especially those in the smaller i13 8 CAE 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 


c.0.D., b if, i idered opinion, th 
wil be @ voloed edaition to © studie's reference Norary. PASTEL PAINTING 














) Vibrant, sparklin astel especiall t 
C1 ARCHITECTURAL PHOTOGRAPHY OF HOUSES, | | Vist iat tae ea te "slice Sit 
[] STROBE — THE LIVELY LIGHT, 2nd Ed. DOROTHY CARVER STAFFORD 
By Howard Luray 4.00 Telephone Glens Falls 2-7025 
[] COMPLETE ART OF PRINTING AND 41 West Notre Dame Street Glens Falls, NEW YORK 
ENLARGING, By Dr. O. R. Croy 6.00 
[-] NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 5.50 
[J COMPOSITION IN PICTURES HELP WANTED 
By Ray Bethers 5.50 The insertion of an advertisement under ‘‘Help Wanted"’ 


carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 


16MM SOUND MOTION PICTURES 





























By William H. Offenhauser, Jr 11.50 eee, ae oe samples of work, etc., promptly. 
publishers will appreciate being advised when em- 
LJ ADVANCED PHOTOGRAPHY ployers fail to accord this courtesy to employees. 
By Andreas Feininger 7.50 
{_] SUCCESSFUL PHOTOGRAPHY 
By Andreas Feininger 3.95 PORTRAIT PHOTOGRAPHER — One of Michigan‘s largest studios 
oO WHAT’S WRONG WITH THIS PICTURE? has — for experienced camera man 26 to 45 with sales 
ability. trobe equipment. Schools, studi d vercial. 
= By Charles Abel 5.00 Real opportunity for aggressive man with perenalins, Makes 
{_] CHILD PHOTOGRAPHY required. Information confidential. In the heart of best fishing 
By Josef Schneider 4.95 and eae in Michigan. Salary open. Write M-42 care oe 
. journal. ' 
[] FRED ARCHER ON PORTRAITURE 
4 By endl aeher 575 WANTED: PHOTOGRAPHER experienced in printing and portrait 
: y e c " camera work. Established studio. Regular hours, good pay. 
[-] PROFESSIONAL PORTRAIT LIGHTINGS State experience and salary. Write C-95 care this journal. 6-2 
By Charles Abel 7.50 
[-] CHILDREN BEFORE MY CAMERA STUDIOS FOR SALE 
By Adolf Morath 3.50 
[] PICTORIAL LIGHTING ; 
ad ome PORTRAIT — COMMERCIAL — well equipped, ground floor, 
By William Mortensen 5.00 with or without apartment. Symes Studio, Watkins Glen, a F 
[] PHOTOGRAPHING PEOPLE 5- 
By Hugo van Wadenoyen 4.50 Se mReA cee studio, ground Mca completely equipped. 
mr -00, terms or will lease. Established 1932. Mr. Jean 
aon OUTDOOR PORTRAITURE Milo, 1377 - 9th Ave., San Francisco, Calif. 5-2 
By William Mortensen 5.75 i 
’ PORTRAIT — MUST have quality experience, college town, 
O THE MODEL contracts, $19,000.00 gross, Illinois, ideal location, wonderful 
By William Mortensen 5.50 opportunity for man and wife. This is a good business. Mem- 
(_] FLASH IN MODERN PHOTOGRAPHY ber of family ill. $10,500.00 cash. Write L-94 care this 
cape i - 6-1 
By William Mortensen 5.00 “aii 
[-] FUNDAMENTALS OF POSING 
By Shepard & Meyer 2.00 R 
{_} CANDID WEDDING PHOTOGRAPHY We Pay HIGHEST P ICES 
By Henry Lefebvre 4.00 FOR 
[.] COMMERCIAL PHOTOGRAPHIC y - . — 
LIGHTINGS, By Charles Abel 7.50 Used, Discarded Safety Films 
[] LIGHTING FOR PHOTOGRAPHY PI gt gi least ee: 
By Walter Nurnberg 4.50 PLASTOFILM, INC. W heaton, Illinois 
{_] CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 5.00 





FILTER MANUAL PORTRAIT FINISHING 
By Carl Bakal 3.00 


DEVELOPING, PROOFING, RETOUCHING 
PRINTING, ENLARGING, COLORING, COPIES 
. . @ finishing serivce at reasonable prices. Fine quality 
and fast dependable service known the country over. 


Charles Abel Incorporated Write for OSBORNE LABORATORIES 


519 | x . 
319 Caxton Building Cleveland 15, Ohio MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 


(In Ohio, add 3% for state sales tax.) 
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Professional Dealers Who Want Your Trade 








AKRON, OH!lO—Metzger Photo Supply Co., 
Main Street; 52 East Mill Street. 


1091-3-5 South 


MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 


Inc., 745 North 





ALBANY 7, N. Y.—Camera Exchange, Inc., 
AUSTIN 21, 


116 State Street. 
TEXAS—Capital Photo Supplies, 2428 Guadalup 





MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, 114 


South 5th Street. 


Inc., 





Street. 


BALTIMORE 18, MD.—Eastman Kodak Stores, 
Aisquith Street. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 
BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 


BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. ; 

CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. 

CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 

CINCINNATI, 

DALLAS, TEXAS—Eostman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710 


DENVER 2, COLO.—Eastman Kodak Stores, 
fornia Street. 





Inc., 2116-24 




















OH!O—Eastman Kodak Stores, Inc., 27 West 4th 





“1635. Cali- 


Inc., 





INDIANAPOLIS 9, Lieber Company, 440 N. 
Capitol Avenue. 


IND.—The H. 





KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 


LOS ANGELES, CALIF.—Eastman 
South Flower Street. 





Kodak Stores, Inc., 2021 





MEMPHIS, TENN.—The Memphis Photo Supply Co., 
South Court Avenue. 


123-125 





NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street. we 
NEW ORLEANS 9, LA.—E£oastman Kodak Stores, Inc., 928 Canal 
Street. A OST: 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. 

NEW YORK, N. Y.—Eastman Kodak Stores, Inc. x One West 39th 
Street (Off Fifth Avenue), New York 18, N. 


NEW YORK, N. Y¥.—George Murphy, Inc., 57 Sa 9th S Street. 
NEW YORK, N. Y.—Willoughby’s Inc. , 110 West 32nd Street. 


PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
nut Street. 


PITTSBURGH 22, PA.—Eastman Kodak Stores, 
Street. ee 

PITTSBURGH 22, PA. —Liberty Photo Supply, | 436 Wood Street. 

ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave- 

a... ee ae 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 

__ Street. es 

SEATTLE, WASH. —Sestmen Kodak Stores, 
Avenue. 


SYRACUSE 2, N. Y.—Francis Hendricks 
Warren Street. 


TOLEDO, CHIO—George L. 




















Inc., 606 Wood 








Inc., 1319 Fourth 





Co., Inc., 339 South 





Kohne, Inc., 602 Summit Street. 








EXCELLENT LOCATION in 
cities. Best of equipment 
$50,000.00 annually. 


one of Ohio‘’s leading industrial 
and furniture. Volume exceeds 
Write P-89 care this journal. 6-1 


PORTRAIT — COMMERCIAL. Fastest growing city in southern 
California. Owner has other interests. $3,000.00 cash. Good 
lease. Write J-20 care this journal. 6-l¢ 


$50,000 CLASS, AIR conditioned, ground 
studio, low rent. For those that know, 
Unlimited possibilities, in largest and fastest growing city in 
the southeast. Family difficulties force walkout sale at give 
away price, $24,500.00. Write K-75 care this journal. 6-1 


MISCELLANEOUS 


floor photographic 
and do quality work. 








A MUST for 
Syracuse, 


Bridal 
brochure. 


photographers — 
Kansas. Write for 


creations by Morrell, 
5-2 


PORTRAIT STUDIO wanted. Send complete information in first 
letter. Write C-94 care this journal. 6-1 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Uon't turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn. 2-tf 


YOUR STUDIO needs the best baby poser available — don’t 
meet competition — make it! The Safeway Poser clamps to any 
table. Safely and comfortably secures either boy or girl babies 
under their clothing during sitting and does not show in 
finished portrait. Babies appear to be sitting unassisted. Save 
time and increase your sales. Write today for literature 
Safeway Poser Company, 1808 Ave. Q, Lubbock, Texas 5-tf 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid. 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf 





Established 1874 





Sprague-Hathaway, Inc. 


Copies — Portraits — Restorations — 
Finished in Black & White—Sepia—Colors—Oils 


Coloring — Rubbed in Transparent Oils and Heavy Oils 
Custom Made Photo Mounts — Frames of Every Description 


Catalogue Upon Request 


West Somerville 44, Mass. 


Enlargements Murals 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement ore set in capitals; no other display being permitted. 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
*/6.3, 5%”, $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 


Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 








HAVE SEVERAL thousand mounts in sizes 4x6, 6x8 and 8x10. 
They have been imprinted and are mostly ‘‘La Opera’’. Fine 
for service studios. Will have stickers made to suit purchaser. 
Write W-48 care this journal. 


COMPLETE PROCESSING for professional and industrial ac- 
counts only. Write for price list. Euclid Photo Laboratory, 
20471 Euclid Ave., Cleveland 17, Ohio. 6-3 


WANTED, A STANLEY Marsh mitre cutter, No. 200. Address 
Tyler Studio, Newton, lowa. 6-1 


FOR SALE — New 10” Wollensak Veritar, Alphax synchronized 
$98.00; cost $160.00. Morrau Studio, Kenmare, N. D. 6-1 


CANDID WEDDING photographers increase your business 200%. 
Mail our illustrated booklets to prospective brides. Write for 
sample and franchise details to Telaak Studio, 3090 Main St., 
Buffalo 14, N. Y. 6- 


DYE TRANSFER prints, professional quality. Bonus one extra 
print with each order. No charge for distortion correction 
(indicate cropping). Prices, 11x14 or smaller, $35.00; 14x17, 
$50.00; 16x20, $70.00, from 4x5 or larger transparencies only. 
Remit 50% with your order. Goll Studio, 443 Franklin Ave., 
Aliquippa, Pa 6-1 
YOUNG COUPLE desires to purchase or lease with option to 
purchase general purpose studio in or near northern California. 
Write L-93 care this journal. 6-1c 
AUTO ROLLEIFLEX outfit, F/2.8 Tessar, and accessories. Ex- 
cellent condition. Cost $375.00 — $185.00 cash. Will Thomp- 
son, Bax 207, Sinton, Texas. 6-1 
PROFITS IN QUANTITY prints — if you don‘t work yourself 
to death! We’ll make the prints — you make the profit. 8x10s 
as low as 6c; one thousand cost only $75.00. Postcards as 
low as 2c; one thousand cost only $24.00. Service and quality 
guaranteed. Write for samples and complete price list. Special 
discount to photographers. Kier Photo Service, Dept. PRO, 
1265 W. 2nd St., Cleveland 13, Ohio. 6-tf 


TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices. Write at once 
because at these prices they won't last long. 


Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave. Toledo 6, Ohio 








THE STUDIO OF TOMORROW 


WILL BE EQUIPPED WITH 


NICHOLS BABY POSER 
GET YOURS TODAY patented 


The simplicity of photographing baby makes it a pleasure 
Don’t irritate baby fiddling with strings, belts, buckles and 
gadgets. Speed the job in SECONDS. Baby stays PUT, 
surely, safely, and comfortably. It’s self adjustable and 
transparent. Does not show in print. Acclaimed by world 
famous photogs Read their unsolicited testimonials in 
circular, or send $14.50 for immediate shipment. 


325 Mill Street Bristol, Pa. 
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FOR SALE — 5x7 Home Portrait Graflex, 12” Tessar F/4.5, cut 
film magazine, $275.00; new 8x10 Century Master studio outfit, 
complete, $475.00; 8x10 Ansco Studio outfit, $300.00; 19” 
B&L Tessar F/6.3, $145.00; Johnson Modeling Ventlite, $60.00; 
two unit Strobo Model A strobe light, complete, $125.00; 
three unit Wilcox Strobe, $150.00; 12x20 Folmer banquet 
camera, 14” Dagor F/7.7, case and two holders, $290.00; 
Pakolux washer, stainless steel, $185.00; Pako Electrogloss 
dryer, $240.00; 5x7 Ansco Universal view, 8%" Zeiss Tessar, 
Compound, case, $160.00. We buy and exchange. Mid-West 
Photo Supply Co., 27 E. Adams St., Chicago, Ill. 6-1 


PROFESSIONAL EKTACHROME processing, 24-hour service, pro- 
fessional Printon prints, dye transfer prints, Coloren illuminated 
frames, color post cards, professional stereo duplicates. Write 
for prices. Coloren Laboratories, 1556 Piedmont, Atlanta, Ga. 

6-1 


EXPLORE TV MOVIE markets — Process 16/35/70mm films 
automatically. Big profits Bridgamatic develops and dries 
quickly. Recoups cost quickly. Reversal, negative/positive, 
microfilm models available. Reasonably priced. SOS Cinema 
Supply, 602 W. 52nd St., New York 19, N. Y., Dept. we. 4-3c 


SEE THE OLD Reliable for real bargains All goods sent on 
15 day trial and money refunded if not satisfactory. 12” Wol- 
lensak Velostigmat F/4.5 in barrel, new, $160.00; 15%” 
Wollensak Velostigmat F/4.5, diffusion device, in shutter, 
$150.00; 16” Ilex portrait lens F/4 in shutter, with diffusion, 
$100.00; 16%” Goerz Celor F/5.5 in barrel, $150.00; 12%” 
Cooke portrait lens F/4.5, diffusion device, like new, $110.00; 
14” Goerz Celor F/5.5 in barrel, $100.00; 14” Hugo Meyer 
Aristostigmat F/6 in barrel, $125.00; 12” Goerz Dagor F/6.8, 
like new, in barrel, $150.00; 15%” Cooke portrait anastigmat 
F/5.6 in shutter, $125.00; 12” Voigtlander Euryscope F/6, 
Weterhouse stops, $40.00; 18” Wollensak Verito in shutter, 
$60.00; 12” Turner-Reich triple convertible F/6.8, new, in 
shutter, $160.00; 10” Carl Zeiss Tessar F/4.5 in barrel, 
$100.00; 19” Wollensak Vitax F/3.8 in shutter, $50.00; 15” 
Carl Zeiss Unar F/5.4 in barrel, $150.00; 10” Carl Zeiss 
Planar F/4.5 in barrel, $125.00; 12” Ilex Paragon F/4.5 in 
barrel, new, $150.00; 8%” Steinheil Unifocal F/6 in barrel, 
$50.00; 10” Bausch & Lomb IC Tessar F/4.5 coated, new, in 
barrel, $135.00; 10” Ilex Paragon F/4.5, new, in barrel, 
$100.00; 8%” Turner-Reich triple convertible F/6.8 in shutter, 
$90.00; 10%” Turner-Reich triple convertible F/6.8 in shutter, 
new, $125.00; 12” Ilex Paragon F/4.5 new, in barrel, $150.00; 
16%" Bausch & Lomb convertible Ser. VII, one element, $40.00. 
Hundreds more. State requirements. Send for latest list of 
lenses. Fifty years without a displeased customer. Joseph Smith, 
735 Fulton St., Brooklyn 17, N. Y. 6-1 


Make Money....itd 
am Seve Chemicals! 


WRITE TODAY FOR COMPLETE DETAILS 
STATES SMELTING & REFINING CO, 
615 VICTORY ST. + LIMA, OHIO 











PREPARE NOW! 


BRUNEAU ... 


the finest tripod buy 


STURDY... 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 
LIGHT... 

weighs less than 9 Ibs. 
DURABLE ... 

will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOLDERS 

Distinctive SCHOOL FOLDERS printed with 
the school insignia, that finishing touch, 
that means so much to the graduate, and 
gives you that added prestige. These 
SCHOOL FOLDERS are smartly styled, 
unique in design, made of quality mater- 
ials, that will give you an advantage in 
the competition today. 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 








Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each = 





month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


SCHOOL ALBUMS 
SCHOOL ALBUMS mean extra sales. 
These attractive SCHOOL ALBUMS 
have a mottled stock cover, with a 
feathered edge. Senior Year Book, 
is printed on the cover in silver and 
black giving it a smart appearance. 
The inside has a place for recording in- 
Con formation, the graduate's picture, the 
class picture, and space for autograph. 
It is the Album that every graduate will 
want to own. 


Handsome Binders 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly 
removed at any time. All issues open flat. 


MINIATURE 
EXCHANGE 
CARDS & THANK- 
YOU-CARDS 


These attractive Cards for 214 x 314 
prints with envelopes are just what the 
raduate will want to say Thank You 
or that graduation gift. Show them to 
your customers and watch your sales 
grow. 


OHN BYRNES CO. inc. 
33 LYMAN ST., SPRINGFIELD, MASS. 


Better send your check today. 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 
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do you want to know 


about Kyosen ? 


As THE leading manufacturer of Stereo products designed 
specifically for the professional photographer, we are frequently 
questioned on the special problems of this exciting new field. 
Here are some of the most asked questions and their answers: 


Is there much work involved in shooting Stereo? 
Taking Stereo pictures is extremely simple, almost fool- 
proof. Color film processing is done for you by Kodak. 
Retouching and darkroom work are ccmpletely eliminated 


Q What are the costs? What can I charge? 
Approximate costs: Bulbs, $5.00; film, $4.00; 

A! slide binders, $4.00; labor, $15.00; Model 
3D-100 album and viewer, $16.50 (professional 
price). Total cost, about $44.50. Charges: Minimum 
$100.00 for 20 slides, $3.00 for each additional slide 


Will Stereo hurt my regular wedding business? 

Definitely not. With the new Holson Stereo Bracket (illus. 

below), you can mount the Stereo Realist and Speed Graphic 
cameras together in perfect synchronization. In this way, one photographer 
can shoot a black and white album plus a Stereo album. The only invest- 
ment is $4.00 for the color film, and the Stereo shots can be taken on 
speculation. Photographers who now are doing this find that the percen- 
tage of Stereo sales in addition to black and white is very high. 


Isn't slide mounting difficult and time 
re) consuming? 
Not any more. The Holson all plastic 
Al Stereo mount automatically aligns the 
slides for perfect viewing or projecting. You 
can actually mount a complete Stereo roll in 
less than 10 minutes in these permanent, un- 
breakable slide binders. 


You can increase your business and your profits with Stereo. 
Become the Stereo photographer in your area. Start today! 


HOLSON BINDERS, INC. 


762 Wythe Avenue Brooklyn 11, N. Y. 
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See your transparencies 


in their rue colors 


You want to show your color transpar- 
encies under the best possible conditions 
—but you don’t want to flatier them. 
You want the colors to be seen accurately 
—just as they will be reproduced, or dis- 
played. 

The new Kodak Transparency Illumi- 
nator is designed to do just that by pro- 


viding the necessary amount and quality 


of light for the proper evaluation of Ko- 
dachrome, Ektachrome, Ektacolor Print 
Film, or other color transparencies up to 
8 x 10 inches. 

\ white plastic diffusing screen pro- 
vides even, over-all illumination. A spe- 
cial blue glass filter balances the light 
from the 60-watt lamp to provide the 
exact color balance required. 


ie 


# 


Ask to see the Kodak Transparency Illuminator, 10 x 10. 


List price is only $14.50. 


EASTMAN KODAK COMPANY, Rochester 4, N.Y. 


Price is subject to change without notice. 





! 
{ 


ee —————_ 





Existing indoor light is 
often sufficient to stop 
rapid action with Royal 
Pan’s high-speed rating. 


Royal Pan’s extremely 
fine grain retains the 
character of texture shots 
even in enlargements. 


A long tonal range and 
balanced color sensitivity 
make Royal Pan an ideal 


portrait medium. 


| Kodak 








Unblocked highlights and transparent shadows 
make this hard-to-take photograph a standout. 


k one film for every shot 


Whether it’s a combination of 
sunlight and deep shade (always 
a tough photographic problem)... 
a high-speed sports shot...a wed- 
ding candid by natural light...or 
a portrait—you're ready when 
your holders are loaded with 


Kodak Royal Pan Sheet Film. 

A multipurpose, fine-grain, 
high-speed, long-range film, in- 
corporating an entirely new type 
of emulsion, it combines in the 
one film all the best qualities of 
your favorite films. 


Ask for Kodak Royal Pan at your Kodak dealer’s. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 











